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WHY MAKE LIKE 
AN OSTRICH? 


Why Hide Your Head From Facts? 


Publishers estimate that 5,000,000 people are 
trying to write for publication. Yet, 90% of 
our magazine fiction is authored by less than 
500 writers. 


WHY IS THAT? Good writing is not that 
scarce. Thousands of people can write smooth, 
beautiful prose. There is no monopoly on 
brains or ability, ideas or plots. Then why do 
500 writers get all the checks and the others 
get rejection slips? 


WELL, THINK THIS OVER: Critical analysis of 
both published and rejected stories shows that 
the only unique element possessed by success- 
ful writers is the knowledge of how to put a 
story together in the correct Story Form. 


95% of the stories in today’s popular fiction 
magazines follow ONE Story Pattern. Not one 
“plot formula’’ but one “‘story formula.’ It 
stares you in the face from the pages of every 
magazine on the stands. 


DO YOU USE THAT PATTERN? Do you cast 
the idea, plot, motivation and atmosphere .. . 
the plastic elements of your story .. . into 
that recognized mold which gives them the 
proper Story Form? 


The MASTER FORMULA is that pattern. Nine 
out of ten published stories in the Love, Sport, 
Adventure, Sea, Air, Business Problem, ‘Teen- 
Age Tribulation, Detective and other Action 
Story fields are a_ tacit indorsement of it. 
Analysis of over 3000 stories proves that state- 
ment. 


MASTER FORMULA is a completely new ap- 
proach to the problem of story writing. 


Nothing like it in clarity and detai! has 
ever been offered before. 


Printed in graph form, it is as easy to follow 
as a road map. It shows the four sections of 
a story, The Three Manners of Presentation 
and the amount of each used by good crafts- 
men. 


Scenes are ruled off in contrasting color; 
points of conflict are highlighted. It shows 
the Nine Ingredients inherent to every story 
(never before published) and where and 
how many times each is used. 
It pin-points every element from “‘plants”’ to ‘‘climax’’ 
and shows you what to write in each 100 words. 


NOT FOR the ivory-tower tenant or the starry- 
eyed dreamer who still believes in “inspiration.” 
This is for the writer who wants to SELL. 


A post card will bring details. 


MASTER FORMULA 


Box 17 Fresno, Calif. 


“The future belongs to those who prepare for it 
now.” 


MAREN ELWOOD 


Author's representative, literary collaborator. 
Author of the current non-fiction best. seller, 
CHARACTERS MAKE YOUR STORY, 
published by Houghton, Mifflin, re ommended 
by the Book-of-the-Month Club. and that 
latest book, 
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MOSTLY PERSONAL 


By MARGARET A. BARTLETT, Publisher 


I mav never write a book, but 
if I should I’m sure I would 
never experience greater happi- 


ness than I have felt when friends 
of mine have come forth with 
books that have proved good sell 
ers. It’s like being a grandmoth 
er: jov of children, 100°%; care 
and responsibility, 0. 


Right now friends of Marian 
Castle (see our cover picture) 
are awaiting with high expect 
Bartlett ancv this Denver author's second 
book, “The Golden Fury” to be 

released this month by William Morrow & Co. 
John and I first met Marian seventeen or so 


years ago. We used to meet at Colorado Authors’ 
League affairs, and at the Writers’ Conference in 


3oulder in those early days when the. staf was 
heavily made up of Colorado authors in- many 
fields. At that time Marian was known chiefly 
for her work as an essavist, with articles in such 


magazines as Forum, Atlantic, Harper's. She would 
talk on “The Personal Essay,” and she and Lenora 
Mattingly Weber, another much-loved Denver au- 
thor, would appear before a Writers’ Conference 
group demonstrating how the same idea could be 


converted by one into an essay, by the other into 
a piece of fiction. 

Marian had always been under that familiar 
Colorado edict. “Work a little, rest a little,’ but 


always she kept at her writing. She appeared as 
a fiction writer in the leading women’s magazines; 
under a male pseudonym she wrote for the West- 
erns. 

Phen in 1946 came her first book, “Deborah.” 
Of course Marian was happy as she clipped the 
favorable, even glowing, reviews, and saw_ sales 
climb. But happier than her friends? I doubt it! 
They had wanted so-terribly for her to succeed! 
Phev knew she could do it! They knew she could! 

One of a family of four in a preacher’s family 
shunted from town to town, Marian has always 
been grateful that her parents were so busy (her 
mother is the author of “The Making of a Min- 
ister’s Wife,” D. Appleton, 1939) that they were 
forced to neglect their children in a pleasant sort 
of way. She taught school at 16, saved her money, 
eventually reached “that supposedly sacred goal,” a 
college degree. Twenty vears ago she married Ed- 
ward Carrick Castle. and made Denver her home. 

You could strip your thesaurus of adjectives to 
describe Marian—keen, bright, witty, intellectual, 
gracious, charming—the words come tumbling over 


each other, even as vou look at her picture. ‘Too, 
she has curiosity and imagination, those hand- 
maidens of every true novelist. These led her to 


investigate Colorado’s flamboyant early davs, those 
“hoopskirts to hobbles’” days between 1860) and 
1900, bringing them to life through the viewpoint 
of a woman—Carolina (heroine of her new book), 
who was born in a wind-scoured gulch and lived 
to gueen it over a pink mansion on Denver’s street 


of mansions at the turn of the century. 


“Deborah” in its various editions (it is now in 
a dollar edition) has already sold) over 200,000 
copies. We're wishing the same—ever greater— 
success for her “The Golden Fury.” 

Because fiction writers of one type or another 


predominate among our readers, we like to have ai 


least one article in every issue directed toward 
them. This month Leonard Snyder, a Canadian- 
born writer now living in) Norman, Oklahoma, 
and three evenings a week conducting classes in 
writing at the YWCA in Oklahoma City, writes 
“The Crimson Phread in Your Story.” A $2.13 
article sold to David C. Cook when he was in High 
School started him on a literarv career which has 
taken him into such diversified publications as 
True, Ladies Home Journal, Modern Romances, 
New York Herald Tribune, America, New Pacific 
Magazine (Honolulu), Aansas City Star, and a 


great many others. And oh, ves, he has even pub- 
lished dozens of poems from Ladies Home Journal 
down. 


Lee Floren, “Ull Treat Them Kindly.” has been 


with us before (“Writing the Sport Story,” No- 
vember, 1947). He’s a prolific writer of Westerns, 
both novels and = short. stories. Many read- 


ers have asked for just such an article as Florence 
Wightman Rowland has written in “Juvenile Verse 
Sells.” (Our January issue carried the semi-annual 
Juvenile Market List)... . Con Ross, Colville, Ore- 
gon, learned something when his first article ap- 
peared in print. There’s a lesson in “You've Got 
to Have Facts” that IT hope hundreds of smart 
voung folks will take to heart. Their articles come 
to the 4. & J. as they do to all other magazine 
offices—two or three facts surrounded by a_ bril- 
liant bubble of nothingness! Do you like the 
Radio T-V_ Briefs? Governor of Idaho 
has recently appointed Sudie Stuart Hager (“Story 
Telling in Verse’—November, 1948) Poet Laureate 
of her state. Among the points on which she was 
chosen were “interest in publicizing Idaho, ability. 
amount of work pultished, public appearances. 
willingness to appear in public, abilitv, personality, 
popularity, and ability to write for the popular 
mind.” 

Strictly Personal—A_ full-to-the-bursting-point  is- 
sue, so this paragraph must be brief... .After the 
long, blizzard-pelted winter, it’s a wonder all Colo- 


(Continued on Page 22) 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginnina writers, and the only 
One where you can EARN AS YOU LEARN! 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms. 
Mention Author & Journalist. 
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Editors who visit our offices know the SM agency as a cheerful, busy place—complete 
with messengers going off with manuscripts, office girls rapidly typing and filing, and agency 
staff-men discussing stories and articles; but totally lacking in statuesque blonde reception- 
e ists, mirrored bars which swing out of the walls, and the other impedimenta of a literary agent’s 
office as one might be pictured in a super-hyper-colossal Hollywood production. There’s a 
very simple reason for this 
Up at SMLA, we never lose sight of the fact that we’re in the securing-and-selling-of- 
manuscripts business, not the hypnotizing-and-mesmerizing game. Our time, resources, and 
efforts go entirely toward doing our job as well as possible: through constant observation and 
analysis of editorial and technique trends and daily market needs, so that each script which 
leaves our office is a good and salable script—-and going to the best possible and best-paying 
market. And thus, because of our confidence in our level of service, there’s no necessity to 
“spice up the meat so the buyer won’t know it’s rancid’’: which may, in part, explain our 
continuingly high record of sales. 


You'll encounter the same attitude if you join SMLA as a client. You won’t get gush- 
ing praise, undeserved compliments, or other varieties of salad-dressing—but you will get 
intelligent and up-to-the-minute analysis of your stuff, constructive kicks in the pants if you 
require ‘em, and the famous SM management into steady sales. 


Try us, and see. 


TERMS: Professionals: If you are selling fiction or articles regularly to national magazines, or 
have sold a book to a major publisher within the past year, we'll be happy to discuss handling 
your output on straight commission basis of 10°, en all American sales, 15°, on Canadian sales, 
and 20°, on British and all other foreign sales. 

Newcomers: As recompense for working with beginners or newer writers (detailed 
analysis and report, suggestions for revision if necessary, marketing) until vou begin to earn your 
keep through sales, our fee, payable with material sent, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for 
example, seven dollars for a script of 6,895 words.) $25 for books of all lengths; information on 
terms for other types of material upon request. We drop all fees after we make several sales for 


new clients. A stamped, self-addressed envelope, please, with all manuscripts. 


Personal collaboration service —- where the agency works with the writer from plot idea 
through finished script and sale — by arrangement; information upon request. 


; Scott Meredith Literary Agency ® 1650 Broadway, New York 19, N. Y. 


The Author & Journalist 
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THE CRIMSON THREAD 
IN YOUR STORY 


PERHAPS none of your fic- 
tion has sold, or vou have 
sold one, two, three or even 
five stories. Yet the others, 
mysteriously, don’t sell at all. 
You've inspected these unhap- 
py brain children; they seem 
verv much like the ones the 
editors used, or even if you're 
vaguely dissatisfied with them 
nothing obviously 
wrong. 

But 
wrong. 
more 


seems 


something 
good deal 
than half the time 
what is wrong is that the 
writer has dropped the emo- 


there is 
And a 


Leonard Snyder 


tional thread. 
“What in the name of 
sense is the emotional thread?’ vou ask. It is 


actually half of your story and the most important 
half. 


Let’s look at what’ a magazine fiction story is. 
In a sentence it is the record of an emotional con- 
flict. The slinky villainess, the corpse in the li- 


brary, the pitiful, wounded child, the sheer and 
dangerous precipice, the antique cameo that be- 
longed to grandmother, are all objectifications. 
All are put in to make the story plausible and be- 
lievable, whether or not the writer realizes it con 
sciously. The story is the intangible struggle of 
duty against love in the breast of the central char- 
acte® or the battle of honor against ambition, or 
anv one of the emotional struggles that human 
flesh is heir to. 

Your reader, soaking up your description of the 
young wife slicking herself up for her husband 
and fearing the ring of the telephone that will 
let her know that husband is working late again, 
is not primarily interested in what the heroine is 
doing, or even in the fact that the telephone is 
ringing. What he is interested in, and vitally, is 
what the heroine is feeling inside herself. 

Love and jealousy are tearing our heroine to 
pieces inside and feelings of revenge boil up along 
with the main conflicting emotions. Shall she call 
the old boy-friend and stir the embers of yeste1 
dav’s romance? The boy-friend may be handsome 
and witty and wise and gay, after the manner of 
Dorothy Parker’s hero, but the reader is only inter- 
ested in that fact in a secondary ways What he 
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By LEONARD SNYDER 


wants to know, to feel, is every last twinge of 
iealousy and love battling, and to know and _ feel 
the outcome. Will true love win? Will jealousy 
get its innings? Will happiness result? 


Ihe crimson thread of emotion that flashes in 
the first sentence of the story weaves in and out 
of the external events without a break to the end. 
It does if vou want a sale. But, vou say, I cried 
over that story myself. I felt it. Perhaps. But 
did vou write the emotion in? 


For convenience we'll divide the plotting of the 
story and the writing of it into two separate steps, 
although experienced writers perform these two 
actions simultaneously. 

In plotting, the writer stands as God, planning 
the external events that will come out of the two 
emotions that battle inside the central character. 
These emotions, in stories as in life, project them- 
selves on objective things. Our heroine loves her 
husband. He is getting interested in somebody 


else. Jealousy rises in the heart of our heroine. 
Love vs. jealousy will battle to a finish in our 
story. Love will win if we want a happy ending. 


So through most of the story actions motivated by 


jealousy will fill the narrative. The heroine will 
follow a wrong course of action, that is, action 


motivated by the wrong emotion, through most of 
the story to the decision point. where she gives up 
her wrong emotion, with a sacrifice, and the right 
emotion wins. In this case she conquers jealousy 
and love wins. 

For her sacrifice and for giving up the wrong 
emotion we reward her with whatever spells happi- 
ness to her. In this case the love of her husband. 
Foster-Harris develops this principal of plotting at 
length in “The Basic Formulas Of Fiction.” 

But we are concerned here mainly with telling 
the story once we have it plotted. Now we are 
ready to write the emotional struggle, blow by 
blow. 

To do this we tell it from the inside out. That 
is, in most magazine stories we tell it in the view- 
point of the principal character. This is the sim- 
plest way because we are in the place where the 
storv, the emotional struggle, is happening and 
can be told most easily. We are in that character. 

Writing, we abandon the role of God, which we 
assumed to plot the story, and are simply a human 
being; the principal character. In our breast love 
and dutv wage battle, or love and jealousy, or love 
and the need for a child; or any other struggle of 
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emotions. 

All right, let’s take love vs. need for a child 
which | used as the foundation for “My Unwilling 
Wife,” in the November 1948 issue of Real Story. 
It is the man’s story, written in his viewpoint. 

It was plotted, of course, with the wife not 
wanting a child. Otherwise there would have been 
no contlict of his two emotions. If she had wanted 
a child his love for her would have been a part 
of, not in conflict to his need for a child. 


e 
During this story the conflict of the main emo- 

tions, love vs. need, will give rise to dozens of 
transient emotions, anger, irritation, joy, desire, 
loneliness, whatever. All these are written into the 
story. Later you will get so you can imply the 
emotions almost entirely by the actions of your 
characters, but at first you will need to write them 
in. And, always in the heavily emotional story, 
vou will employ some of this direct “writing in” 
technique. As in life, the order in which you 
write these transient feelings is: emotion, then the 
action that follows it. Let’s see how this was done 
in “My Unwilling Wife.” 

A sudden wave of remorse swept through 

me. “Darling,” I said. “I did like the ties. 

I didn’t intend to hurt you.” 

She pulled herself out of my arms, 
walked blindly toward the fireplace. / 
followed her in a daze, put my hands on 
her shoulders and turned her around to 
me. 

“George, I don’t want a 
Her blue eyes were defiant, even a little 
scared. It was a body blow that sent hurt 
streaming through me. But I struggled to 
pull myself together so I could think, feel, 
rationally. 

“Jena,” I said, my voice hoarse. 
is it?) What's happening to us?” 
Uncertainly, she put her hand on my arm. 
“Don't, George. Please don’t look like 
that.” Her voice broke. “You've been 
wonderful to me and I thought I could...” 

I thought I got it then, all of a sud- 
den, why she was so scared of having a 


child—now.” 


“What 


babv. 

Anger welled up in me and I caught 
her wrists. Furious, I said, “Jena, is there 
somcone else?” 

Here the struggle is going full tilt and the 
reader is aware of the emotions the central char- 
acter is feeling every second of the time! The 
driving emotions are clearly, love vs. need for a 
child. The transient emotions are clearly written 
into the story or at least so I hope! 

In the narrative sections where necessary outside 
action takes place the crimson thread is still in 
Again the emotion is written first, then 


evidence. 
This section comes later in the same 


the action. 
story: 

I think I could have kept the promise, 
could have gone on, corroded by jealousy 
and tortured by the weight of my love for 
her that she did not want now and that 
I could only show in little ways. A  sur- 
prise gift, making her see the doctor when 
she caught a slight cold, wearing the neck- 
ties she had given me for our anniversary, 
although I felt like a fool in them. 

Building the emotional side of the story is done 
even more effectively by a student of mine, Grace 
Wehrmever, in her first published story, “Haven 
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for My Mother,” in True Story for February 1949. 
The opening paragraphs: 
The brooding darkness was stealthy and 
foreboding. And dread touched me with 
an icy finger. A shuddering started be- 
tween my shoulders, and I pulled the 
blankets closer. I heard the hall clock 
striking two, then there was nothingness 
again. Terrible nothingness. 

Mother's faded blue eyes seemed to stare 
at me like a lost, vacant appeal for help. 
And I lay wide-eyed and still while the 
black fear for her loomed over me—waiting 
—like blackness against blackness. “Oh, 
God!” I prayed. “Not her mind. Let her 
die first.” 

Now compare this passage from an unsold story 
which I wrote after I had sold several but before 
I was conscious that you must have a continuing 
emotional thread. 

We stopped in front of a door. He 
knocked and in a few minutes it opened 
suddenly. 

The room was crowded. People were 
sprawled on divans, sitting on the floor, 
leaning against the walls. All of them 
seemed to be calking at once and the place 
was drifted with cigarette smoke. 

A tall blond woman brought me a drink. 
“I'm Ginny,” she said. “And I'll tell you 
before anyone else does that my theme 
song is “Daddy, You Gotta Get the Best 
for Me... .” She leaned over me confi- 
dentially. 

No inkling here of what the principal character 
is feeling, how she is reacting to this scene. This 
goes for paragraph after paragraph in this story. 
And I had sold before! 

Perhaps you have a few in the drawer in which 
you've dropped the emotional thread. Beginning 
students have had their eyes opened about their 
stories by going through a few pages and under- 
lining everything that tells the reader what the 

(Continued on Page 24) 


“Mr. Kitchel wants to see some of my early stuff.’ 
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JUVENILE VERSE SELLS 


By FLORENCE WIGHTMAN ROWLAND 


JUVENILE verse is simple and direct. Check- 
ing through my files I find that the verse in this 
field that I have sold has fallen into five classifi- 
cations: nonsense rhymes, the daily activities of 
childhood, special days, seasonal and the inspira- 
tional. 

There must be rhythm. Children like the repe- 
tition of the same sound flowing along with the 
words; a rhythm they can beat out as they recite 
the words. Many of my nonsense verses, like those 
in Mother Goose, resort to internal rhyming to 
obtain the repetitive sound element. 

To illustrate, here are a few first lines: (1) An- 


thony Lee was chased by a bee. (2) Jonathan 
Jones and his dog, Bones.. (3) The Wheeze and 


the Sneeze, and they sat at their ease. 

In each one this continues throughout the entire 
group of stanzas. Watch the rhyme pattern in the 
following example: a, a, b; c, c, b; and d, d, e; 


£,.2. 


BREAD AND JELLY 

(In The Grade Teacher) 
Jefferson Kelly was fond of quince jelly 
And so every penny he saved. 
When he had enough he bought lots of stuff, 
And my, how this fellow behaved. 
He ate all that night and until it was light, 
And this was his fate, my dears. 
This silly young scamp had more than one cramp, 
And despised bread and jelly for years. 


In juvenile verse we find the use of onomato- 
poeia: 


CLICKETY-CLICK, CLICKETY-CLACK 
(In Children’s Activities) 

Clickety-click, clickety-clack, 

My pony’s hoofs go out and back. 
Out and back and up and down. 
Up and down around the town. 
Clickety-click, clickety-clack, 

My pony’s hoofs go out and back. 
Out and back and here and there. 
Here and there and everywhere. 
Clickety-click, clickety-clack, 

My pony’s hoofs go out and back. 

In the second group—the daily activities of chil- 
dren—the subjects are those that children are in- 
terested in because they have experienced them, or 
know someone who has. In these the child can be 
guided into more acceptable social behavior. In 
“Our Guest” I tried to point out the young host- 
ess’s obligations to a guest. 


OUR GUEST 
(In The Christian Science Monitor) 
Today Ann came to see us, 
To visit at our house, 
So when she plays with all my toys 
I’m quiet as a mouse— 
For she is our guest. 


She uses Jayne’s new mug at lunch. 
She’s served the first of all. 
We give her everything she wants. 
I let her have my ball— 

For she is our guest. 
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We swing her on our great, big swing. 

We help her make a nice mud pie. 

At story time she’s next to Dad. 

I'd rather be there, but I don’t cry— 
For she is our guest. 


Other subjects I covered in this division include: 
asking questions, paddling, being the eldest, grow- 
ing up, what is the best age, baby’s toys, first birth- 
day, lullaby, What Uncle Kenneth Has, and a kit- 
ten verse—Me-ow! Children are interested in many 
topics. 


Editors will often ask vou to rewrite, if they like 
the verse, but disagree with the philosophy or psy- 
chology. When I wrote: “It’s My Turn,” I did not 
realize that selfishness was prominent. 

IT’S MY TURN 

(First Version) 
Its my turn now to have the swing. 
I like it best of everything. 
Maud is on our hobby horse. 
I like it second best, of course. 
It’s my turn now to have the slide; 
On it I ride and ride and ride. 


Since I had copied—practically word for word— 
this reaction as spoken by my eldest daughter, I 
did not then see its undesirable feature, the same 
child taking all the turns. No mention of sharing. 
After the editor pointed this out to me I rewrote 
it and sold it to the Picture Story Paper: 

IT’S MY TURN NOW 
It’s my turn now to have the swing. 
I like it best of everything. 
Maud is on our hobby horse. 
We always wait for turns, of course. 
And Joyce is playing on our slide; 
I see her ride and ride and ride. 
Soon I will have a turn to ride 
Upon the horse and on the slide. 


If you will take the time really to listen to young- 
sters, vou might hear something like this, for chil- 
dren ponder serious subjects, even if we seldom 
give them credit for it. 

(In First Steps in Christian Nurture) 
Why do soldiers shoot good people? 
Is it really so? 
Mother can you tell me 
‘Cause I'd like to know. 

—Answer your daughter! 


Mother, after this world, what? 
I want to get it right. 
I've thought and thought about it so, 
And most of all last night. 
—Answer your daughter! 


1 don’t know. I’m only four. 
Don’t you know? 

Mother, 

Answer your daughter! 

Verses for special days are in demand and sell 
easily, if you send them at least five months ahead 
of possible publication date. Here is one that sold 
to the Editor of the Children’s Page of the St. 
Joseph News-Press: 
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FOURTH OF JULY 

When it is time for flags to wave, 

I feel real big and very brave. 

I watch the boys shoot off some caps. 
Then, Daddy takes us after naps 
Ico sear the drums and watch the men 
Parade through town and back again. 

And again, at Christmas, youngsters—most of 
them at least—have written to Santa Claus. I sold 
this: 

A LETTER TO SANTA 

(In Babies Magazine) 
A rocking horse for baby 
Is what we want for him, 
And for our little Cora Sue, 
A lady doll quite slim. 
Our mother wants a shiny stove 
An’ a vac’um that will hum. 
For Daddy bring a pipe and te, 
And please, 1 want a drum. 
make acceptable 


Historical personalities often 


I have one on Lincoln and one 


subjects for verses. 
on Johnny Appleseed. 
As in adult magazines, we find the inspirational 


verse in periodicals for children. Boys and girls 
are deeply reverent, and seem to enjoy verse that 
tends to bring them closer to their own religious 
experiences and teachings. I wrote several: “In His 
Steps,” “Story Hours,” “The Time for Prayer,” and 
“Because He Cares.” All are direct; all help to 
reassure the child; all bring comfort and guidance. 
BECAUSE HE CARES 

(In Light and Life Primary Paper) 

Hold God close within your heart; 

Speak to Him in daily prayers. 

He will guide you all the way, 

Helping you because He cares. 

When writing for children, keep the verse pat- 
terns simple; employ themes that are familiar; use 
strong rhythm; repetitive rhyming, and present 
your material through or in the child’s viewpoint. 
Do this and study your markets. And sell! 


LL TREAT 


By LEE FLOREN 


IN 1940 | wrote a Western story starring a judge 
and a postmaster and sold it to Big Book Western. 
The jurist was named Judge Lemanuel Bates and 
the postmaster was named Tobacco Jones. 

Since that date, the two characters have 
living with me, night and day, and they've stood 
beside my desk, asking me to put them in another 
Western story. I know them better than I do mem- 
bers of my own family. 

These two have been the protagonists in about 
fifty Western stories and I have had published 
three books marked by their antics. And I never 
meant them to become “series” characters. 


been 


Thev “crept” up on me. 

1940 One year before Pearl Harbor. The 
days when, to sell a Western story, the main char- 
acter had to be a watch-maker, house-painter, or 
anything but a cowpuncher. 1940, when a Western 
magazine editor would not buy a story starring a 
cowboy. 

So, because of this queer edict, Judge Bates and 
Tobacco Jones were born. They never had _ in- 
fancy, bovhood, or adolescence. They were born 
full grown. 

I tried to forget them after writing the Big Book 
Western story. But T couldn't. I put the pair- 
Judge Bates. with his whiskey-jug; Tobacco Jones, 
with his plug of Horseshoe “eatin’-terbaccer”—into 
other stories. 

I've never grown tired of writing about Judge 
Bates and his partner. But running a “series” 
character is a difficult job. 

For one thing, the character has to have flexi- 
bility of movement. By this I mean he has to be 
in a calling, or job, that can take him around the 
country, constantly bringing him into trouble. 
Judge Bates’s judicial position accomplishes this 
purpose for me. 

He is, in fact, a “roving” judge, called to troubled 
localities to sit on the Judicial Bench. He is, in 
fact. a judicial “trouble-shooter,” to bring up a 
new analogy. 

Most Western character-series are built around 
lawmen. 


> 


In their capacities as law-enforcers they 
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are called to various localities to settle troubles. 
Judge Bates is called, not in capacity of a lawman, 
but as a judge. 

Nevertheless, he does some law enforcing off the 
bench, too, 

Tobacco Jones it just his foil. He is the com- 
edy element, the fall-guy for Judge Bates. Occa- 
sionally, though, I let him solve some problem, 
thereby astounding himself and the judge—and the 
reader, also, I hope. 

The writer must always remember the back- 
ground of his series characters. Each story, if 
background is mentioned, must coincide with for- 
mer stories starring that particular character. 
Readers have sharp eyes . . . and good memories. 

When a writer writes a short story, he is through 
forever—most times—with the characters involved. 
But in a “series” set of stories he must keep alert 
and remember items that are unessential in a sin- 
gle short story. 

Writers are notorious for their bad memories. 
When a writer puts out story after story, day after 
day, he soon learns luckily to forget the previous 
story he has just finished. In my case, I can pick 
from the newsstand a story I have written, glance 
through it, and not remember a word of it. 

Writing rapidly, putting out many hundred 


thousand words a year, a writer has to develop 
the faculty of “forgetting” immediately. 

Therefore, in the case of Judge Bates and Tobac- 
co Jones, I have written out, detail after detail, the | 
birthplaces, educations, names of parents, age of 
characters, when born, how many years in this 
locality, how many years in that locality. I hang 
this detailed chart on the wall over my desk when I 
work on a Judge Bates story. 

Their characters—their physical makeups—are so 
clear in mv mind, I do not write those down. 

Both of these characters have “tags.” 

Now a “tag” is something a writer hangs onto a 
particular character to identify him immediately to 
a reader. Dickens was great for ‘tags’; his works 
are sprinkled with characters owning certain men- 

(Continued on Page 25) 
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WHAT-—AND HOW-TO 


WRITE 


FOR “SUNDAY DIGEST” 


The David C. Cook Publishing Co., 850 N. Grove 
\ve., Elgin, IIL, is making some important changes 
in its story papers. Boys’ World, Girls’ Compan- 
ion, and What To Do are being discontinued, and 
in their place a newspaper called Sunday Pix is 
being published. Sunday Pix uses picture strip 
technique and has no story requirements. Young 
People’s Weekly which last October began appear- 
ing in digest form under the name Young People’s 
Digest, now is being called Sunday Digest. 

Sunday Digest is sold in quantity to the Sunday 
schools and given by them to their scholars. It is 
a 16-page paper designed for young men and wom- 
en 19 to 23—and up. Because these young people 
are wide-awake young Americans, they want excite- 
ment and human interest and drama and romance. 
Because they are active in the Young People’s So- 
cieties of their churches, they also want good mate- 
rial on famous or interesting preachers, mission- 
aries, etc. We want to publish good religious ma- 
terial, and we want to publish good lay material— 
but we do not want ever to combine the two arti- 
ficially. Preferred length for fiction, approximately 
1500 words; for articles 1000 words or 1500 words. 

Sunday Digest carries some out-and-out religious 
material and some out-and-out secular material. 
In former days it was a practice of many writers 
to attempt to combine the two—to get a religious 
touch, or at least a moral one, into every piece. In 
those rare cases where a religious touch or a moral 
one naturally falls into a story, we are more than 
delighted. But we will not publish any secular 
material that has a dragged-in moral. 

Here are some of the things that we want: 

1. We want fiction, short stories or serials, or 
even short enough to be published in anecdote 
form. The big thing that we are looking for is ex- 
citement, a sense of drama and action. We want 
red-blooded stories for red-blooded youth. We want 
romance. We want adventure. 

2. We want stories about people,, all kinds of 
people. They may be living or dead, real or imag- 
ined; but they must be interesting to the group for 
which they are written. We do not want educa- 
tional material. Many of our readers have to go 
to school, they have to study history and geography 
and’science. We don’t want them to look on our 
papers as being an extension of school work in any 
sense of the word. We want them to feel that in 
our papers they will find enjoyment—sheer pleas- 
ure—plus some helpful material on their work. 

Now there are many things that are in an educa 
tional classification that we will publish, but we 
will do so because they are, in our opinion, inter- 
esting to the groups for which they are intended, 
and not because they are instructive. In other 
words, an article on an educational subject will be 
considered only when we feel that it is presented in 
such a way that our readers will really enjoy read- 
ing it. Thus an article about George Washington 
or Booker T. Washington is acceptable only if it 
is handled in such a fascinating way that it leaps 
out of the educational category into the fascinating 
one. 

3. Humor is something that we are always look- 
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By JEAN B. MacARTHUR, Managing Editor 


ing for. We don’t care whether it is in fact or 
ficuon form, or even in short anecdote form. We 
will publish good humor in any size, with cheers. 

t. Religion. We are alwavs glad to see good re- 
ligious writing of any kind. It is only fair to state 
that 2 great deal of the religious material for the 
Sunday Digest is staff written. 

5. Sports stories and articles. Yes, we want them, 
but we want good two-fisted real he-man_ sports 
stories. Authors are asked to remember that ath- 
letes are natural competitors, that when they go 


into any kind of athletic contest, they go in to 
win. We hope we won't have to read any more of 
those stories in which the logical winner doesn’t 


trv to win because (a) his rival's girl is watching 
the race or (b) his rival has worked so hard to 
win his letter; so our hero pretends a sprained 
ankle in order to let said rival win the coveted 
award. Let’s get realistic—let’s portray athletes as 
they are, not as they exist in the minds of some 
authors! 

6. Good animal stories are sure-fire stuff for our 
readers and that holds good of fact and fiction, of 
wild animals or tame, of pets of all kinds. 

7. Hobby material is welcome, provided it ex- 
plains the hobby, shows what the readers will get 
out of it if they take it up, and explains how they 
can get started on it. 

8. Language. This is important. Often it is the 
factor that distinguishes a good story from a medi+ 
ocre one. If the characters in a story are to live, 
they must not only act but talk like the people 
they are supposed to be. For example, if your hero 
is a stevedore, make him sound like one (of course, 
without the crass realism of swearing) —not a Wall 
Street banker. But by the same token, everyone 
who is not a college professor does not talk like a 
street gamin. 


Colloquialism? Dialect? Slang? Yes, in their 
natural places. But go sparingly on the last! You, 


as writers, and we, as publishers, have an obliga- 
tion to our readers: to give them our best. And 
no story—however humorous, adventurous, or dra- 
matic—was ever spoiled by good grammar, well- 
chosen words, correct sentence structure! 

Our standard rates are | cent per word. For 
exceptional material we occasionally pay 2 cents— 
and we hope that yours will be good enough to 
make us dig down deep! Payment is made weekly. 
We pride ourselves on quick readings, and thor- 
ough ones. Material that is not acceptable will be 
returned within ten days of its receipt. Occasion- 
ally a borderline case, liked by some editors but 
not quite so much by others, will be held as much 
as two weeks. We trv to get our decisions out just 
as promptly as possible. 

We hope that these few words about our require- 
ments will be helpful to authors who are thinking 
about contributing to Sunday Digest. We hope you 
will write for us, and that your material will merit 
our acceptance. We are proud that not a few of 
our writers of yesteryear have become successful 
best-sellers—Lloyd C.. Douglas is a case in point. 
And we sincerely hope that among our present 
and future contributors will be many more who 
will follow in his steps. 
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YOU'VE GOT 


. . By CON W. ROSS 


WHEN I plucked a fifty-dollar check from the 
mailbox in payment for a feature article 1 had 
written for Varsity the first thing that came ove 
me was a feeling of smugness and pomposity. 1, 
Con W. Ross, was now a writer! 

When I picked up the issue with my article in 
it, the smugness and pomposity switched to em- 
barrassment and chagrin. Oh, the article was there 
all right, but how different it was from the original 
manuscript which I had submitted! 

To understand why the article was accepted at 
all, it is best to go back to the beginning—back to 
the time when Varsity first let it be known it 
wanted an article about Oregon State College. 

Varsity was in its youth as a magazine for young 
men, and it was publishing a series of articles 
based on bull sessions at colleges all over the na- 
tion. The authors for these stories were to be stu- 
dents who actually were going to the school the 
article was about. In this manner Varsity’s circu- 
lation would be increased measurably by the draw- 
ing power and influence of each student in his own 
locality. 

When Varsity first notified Oregon State College 
about having such an article written, the letter 
went through several hands and finally reached me. 
I felt qualified to write it. After all, my trunk was 
just as full of rejection slips as. anyone else's. 
Varsity quite possibly had little choice in the mat- 
ter when it came to final publication, for my manu- 
script was the only one submitted. 

I felt pretty big while I was writing that article. 
So big, in fact, that I paid little attention to what 
I was writing. I rambled on with what I thought 
to be a very humorous style, certain that 1 would 
knock Varsity editors off their feet. 1 overlooked 
the fact that humor is defeated if the attempt at 
it is obvious. Whenever facts themselves are hu- 
morous it is well to put them in; but to fictional- 
ize humor to the extent of overburdening the story 
is a cardinal sin; and that is just what I did. 

So, when the article appeared in print, it was 
stripped of my “creativeness.” Fortunately, I had 
included enough stable facts to make the story 
readable and served their purpose well. There 
was no need for addition of my windbagging. 

Varsity’s treatment of that article was the best 
lesson I had ever received. I now know why so 
many beginning writers fail to have manuscripts 
accepted. They are just like I was. They can’t 
seem to realize that facts, rather than a profusion 
of personalized air bubbles, make the salable fea- 
ture story. Facts can be made colorful and inter- 
esting, of course, but to insert “plucked from the 
air” stuff is just no go. To picture more clearly 
the thing I am driving at, let’s compare the lead 
and a few other paragraphs of my original story 
with that published by Varsity. The original 
ran thus: 

“As we open the book on Oregon State College. 
we find that since veterans seem to comprise nearly 
the whole of the enrollment. it might be well to 
consider that bull sessions could be tabbed ‘calf 
sessions. In looking through the dictionarv. we 
find that ‘calf is the voung of a cow. or of the 
bovine family of quadrupeds.’ That meaning, how- 
ever, is not quite the one which describes bull ses- 
sions at OSC; rather, the definition which conserv- 
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TO HAVE FACTS 


atively states that ‘calf is the fleshy hinder part of 
the leg below the knee,’ does a bit of a better job—” 

Now, what does that whole paragraph actually 
say? Nothing! “Girls are the main topic of OSC 
bull sessions” would have been more effective, and 
would have saved a lot of space. 

Varsity cut out that lead entirely. Later in the 
story I had mentioned the same thing in a few short 
words. The paragraph which was used as the lead 
in actual publication was my second paragraph de- 
scribing briefly the location of OSC, the type of 
students attending, and the courses offered. It was 
a paragraph loaded with facts. 

Spotted throughout the original story were a 
number of paragraphs written just like the lead. 
They served their purpose too—the waste basket. 
The paragraphs, humorous or otherwise, which 
were left in the story were left in for a very good 
reason—though related, they stood alone and con- 
sisted of something that could be grasped by the 
reader as a plausible situation. Atypical para- 
graph as printed by Varsity was this: 

“For as many years as can be remembered, Ore- 
gon State College and the University of Oregon 
have never been what you might call close pals. 
Rivalry is hot when the two teams meet and it is 
not at all uncommon to see a battle royal among 
spectators with unstable temperaments. Goal 
posts come down as if they were toothpicks and 
many a student has brought home splinters for 
souvenirs—though the splinters were placed in a 
spot which makes sitting down more than just a 
little difficult.” 

And this: 

“The military ball was a success and bragged of 
a bigtime band. As a method for advertising prior 
to the dance, a large tank was driven on the cam- 
pus and was opened for students to examine. One 
morning at the crack of dawn someone did a beau- 
tiful job of painting the tank a passionate pink. It 
was never discovered who the inspired artists were.” 

These incidents aren't uproariously funny. They 
don’t cause you to sit down and laugh yourself 
sick, but they do add variety and interest to a fac- 
tual feature story. Such humor always is worth- 
while and justifiable, for it is fact. There is no 
need for. fiction. 

Now, as I review what I wrote originally and 
compare it with the published article, I have 
reached the conclusion that a writer can know all 
of the mechanics of building an interesting story; 
he can have a whamdinger of a lead, a well devel- 
oped body, and an artistic climax; he can know 
English grammar to the umpteenth degree; but 
this article won't be worth two-bits in Hades if it 
fails to include facts. 


METRICAL FOOTWORK RULES 

By CLARA EDMUNDS-HEMINGWAY 
Jambus: Short-and-long (- —) you know, 
The Trochees, long-and-short (— -) must go; 
\nd Spondees, two-long-beats (— —) and slow. 
The Anapest: two-short-one-long ({- - —) 
To Dactyls: long-two-short belong (— - -) 
While short-long-short (- — -) is Amphibrach: 
Ihe word is odd; and rhymes with  sack;) 
The Amphimacer’s long-short-long, (— - —) 
So ends the footwork of this song. 
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FOR LITERARY WORKERS—PUBLISHED SEMI-ANNUALLY 


MARCH, 1949 
A—GENERAL LIST 


STANDARD PERIODICALS—A 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and political interest, rural problems, 
2500-2000; short modern verse. Rev. . E. Hartnett, S.J. 
$35 per 1800 word article (about 2c), Acc. (Catholic). 

American Legion Magazine, 1 Park Ave., New York. (M) 
Short stories to 2500. Articles handled on assignment. Query. 
Alexander Gardiner. High rates, Acc. 

American Magazine, The, (Crowell) 250 Park Ave., New York 
17. (M-25) Short stories 3000-4500; short shorts 1000-1500; 
storiettes, 750; vignettes, 500; novels, 25,000. Articles usually 
arranged for. Sumner Blossom; William B. Hart, Fiction Ed. 
First class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York 22. 
(M-25) Political, foreign affairs, art, medicine, science, music, 


etc., articles and essays, short stories, up to 3000, verse. 
Lawrence E. Spivak. 3c up, Acc. 
American Scholar, The, 415 First Ave., New York 10. (Q-75) 


Articles on subjects ‘‘of substantial general interest in clear 
and unpedantic language,’ 3000-3500; verse; Hiram Haydn. 
$5, printed page, maximum $50; verse, $10-$25; Acc. 
American Swedish Monthly, The, 45 Rockefeller Plaza, New 
York 20. (M-25) _ Illustrated articles dealing with Swecen, 
relations between Sweden and U. S., or stories of prominent 
Americans of Swedish stock. 1000-2000. Olof Ollen. 2c, 
photos $3, Pub. 
Argosy (Popular), 
Short stories of colorful, 


New York 17. (M-25) 
dramatic living, to 


205 E. 42nd St., 
adventureful, 


5000; novelettes, 8000-9000; complete short novels, 12-14,000. 
Articles; features. Cartoons. Henry Steeger, Ed.; Rogers 
Terrill, Exec. Ed. Good rates. Acc. 


Atlantic Monthly, 8 Arlington St., Boston 16. (M-50) Critical 
essays, human-interest articles, 6000-8000; sketches, short 
stories, 4000-10,000; verse; unusual personal experience; high 
literary standard. Edward Weeks. Good rates, Acc. 


Beaver, The, Hudson's Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 
history in the Canadian North, up to 2500, illustrations essen- 
tial. Clifford P. Wilson. 142c, Pub. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1. (M-free) 
Articles on places, people and events of interest to tourists, 
500-600, with 3 or 4 good. photos; fillers on interesting places, 
people or events 200-300 words and photo. No cartoons, poetry, 


quizzes, fillers of the oddity type, first-person accounts of 
vacations or tours. E. W. Morrill. Acc. Supplementary rights 
released 

Canadian Geographical Journal, 36 Elgin, Ottawa, Canada. 
(M-35) Illustrated geographical articles 1000- 5000. Gordon 
M. Dallyn. le up, Acc 

Christian Science Monitor, The, 1 Norway St., Boston 15. 


(D-5) Articles, essays, for editorial and department pages, up 
to 800; forum to 1200; editorials to 800; poems. Acc. or Pub. 

Collier’s, (Crowell), 250 Park Ave., New York 17. (W-15) 
Short stories, 1200 to 5000; serials up to 64,000; novels and 
articles on popular questions of the day 3500; fillers; car- 
toons; verse only rarely. Kenneth Littauer, Fiction Ed. First 
class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) (Knights 
of Columbus) Articles of general Catholic interest, 2500-3500; 
essays; verse. John Donahue. lec to 3c, Acc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) Po- 
litical, economic, sociological, religious, literary articles of 
high quality, 4000-6000. Book reviews. Short stories, 2500- 
4000. Verse, any length. Elliot E. Cohen. $150 base rate 
for articles, Acc. 

Coronet, 919 N. Michigan Ave., Chicago 11. (M-25) Uses 
factual anecdotal packed articles under 5000; photos; fillers; 
one-pagers. No fiction or poetry. Reports in 2 weeks. Jerome 
Beatty, Jr., Mng. Ed., 366 Madison Ave., New York. Good 
rates, Acc. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York 19. 
(M-25) Outstanding short stories 4000-6000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. Articles of cosmopolitan interest 
2000-3000. Arthur Gordon. First-class rates, Acc. 


Desert Magazine, The, Palm Desert, Calif. (M-35) Illustrated 
feature articles from the desert Southwest on travel, nature, 
mining, archaeology, exploration, personalities, Indians, to 
2500. (Overstocked with poé@try.) Randall Henderson, loc 
and up, prose. Photos, $1 to $3, Acc. 


Digest and Review, 686 Broadway, New York. (M-25) Second 
serial rights on articles on politics, national defense, science, 
psychology, self-help, vocational guidance. Authentic, spark- 
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ling. No poetry, fiction, photos. Credit to author and maga- 


zine; also free copies of issue containing digest. F. L. Nelson. 
lc-2c. 
Elks Magazine, 50 E. 42nd St., New York 17. (M-20) Arti- 


cles, 5000; cartoons; mystery fiction. Coles Phillips. $100 
to $500, Acc. 

Esquire (Esquire-Coronet), 366 Madison Ave., New York. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2000; 
cartoons, cartoon ideas. David A. Smart. Buys according to 
quality and length. Needs satire. Acc. 

Everybody’s Digest (W. J. Smith Pub. Corp.) 420 Lexington 
Ave., New York 17. (M-25) World events, politics, business, 
personalities, unique and human interest stories, humor, etc. 


80% digest, 20% new material. Theodore Irwin, Ed.; Mada- 
lynne Renter, Mng. Ed. Good rates, Acc. 
Extension (The National Catholic Monthly), 1307 S. Wa- 


bash Ave., Chicago 5. (M-30) Short stories, 2000-6000; ro- 
mance, adventure, detective, humorous; six installment serials, 


5000; short-shorts; articles; cartoons. Eileen O’Hayer. Good 
rates, Acc. 

Eye: People and Pictures, (Martin Goodman), 305 5th Ave., 
New York 1. (Bi-M) 2 or articles a month, 1000-4000; 


strong human tateneat articles; profiles of vivid personali- 
ties; articles with personal application to the general reader: 
exposes of unusual situations in American life; sports ma- 
terial appealing to wide audience; photos with high human 
interest value. Carlton Brown, Ed.; Monna Troub, Assoc. 
Ed. Good rates, Acc. 


Far East, The, St. Columbans, Milton, Mass. (M-10) Cath- 
olic mission magazine; buys short (1500-1800) stories with 
wholesome plots; short-short stories to 800; authentic travel 
and human-interest articles and photos on China, Philippines, 
Burma, Korea, Japan, etc.; good poetry. Stories, $30, Acc. 
(Send 10c for sample copy.) 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., Dearborn, 
Mich. (M) Well-illustrated, travel, place, sport, or other 
articles, 1200-1500; shorts; photos, with Ford angle. 10c, Acc. 
(Query.) 

Foreign Service, Broadway at 34th St., Kansas City 2, Mo. 
Limited market for dramatized factual military service stories 


in the ‘‘now it can be told’’ category; articles on subjects 
pertinent to interest of overseas veterans; anecdotes, 100-300, 
dealing with amusing overseas experience instances. Word 


length for stories and articles 1500-2000. 
Good rates, Acc. 

Fortune, 350 5th Ave., New York 1. 
industrial tie-up, 95% staff-written. 
purchased. C. D. Jackson, Publisher. 


Harper’s Magazine, 49 E. 33rd St., New York 16. (M-50) 
Timely articles for intelligent readers; short stories; essays; 
fillers; verse. Frederick Lewis Allen. Acc. 

Holiday (Curtis Publishing Co.), Independence Sq., Phila- 
delphia 5. (M-50) Quality, articles, well-illustrated, on things- 
—— and places-to-go, to 3500. Ted Patrick. First class rates, 

ce. 

Journal of Living, 1819 Broadway, New York 23. (M-25) In- 
spirational, philosophic and practical advice articles on longev- 
ity, nutrition, health, personal problems. Leonard M. Leonard, 
Ed.; Frances Goodnight, Features Ed. Excellent rates. 


Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles on national affairs and community problems, 


Barney Yanofsky. 


(M-1.25) Articles with 
Some source material 


1000-1800. Felix B. Streyckmans, Mng. Ed. $35 for 1000 
words; $50 for those 1500-1800. Acc. 

Liberty, 37 W. 57th St., New York 19. (M-20) Romantic, 
adventure, humorous short stories, youthful appeal, 1000-5000; 
timely human-interest articles; verse; fillers; cartoons. David 
Brown. First-class rates, 

MacLean’s, 481 University Ave., Toronto, Canada. (Semi-M- 


10) Short stories, love, romance, sea, mystery, industrial, war, 


EDITORS ARE DISGUSTED 


when they try reading scripts with horrible punctu- 
ation, bad spelling, poor sentences, awkward 
paragraphing, and faulty ascents to climaxes. 
My nine years supervising English students qualify 
me well for editing your scripts. 


LEALON N. JONES 
1447 Pemiscot Cape Girardeau, Mo. 
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Articles of general interest, 


adventure, outdoor, up to 5500. 
Canadian angle 


including science, personalities, medical, etc. 
helps, but is not essential. W. A. Irwin, Ed. 4c up, Acc. 


Magazine Antiques, The, 40 E. 49th St., New York. (M-65) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
giass, china, metalware, furniture, etc., 1000-2500. Essays, 
news items; photos. Alice Winchester. 3c, Pub.; exclusive 
photos, paid for at cost. 

Marine Corps Gazette, The, Marine Corps Schools, Box 106, 
Quantico, Va. (M-30) Professional, military, and Marine Corps 
illustrated, with emphasis on amphib- 


subjects, 1000 to 5000, 

ious warfare; fillers. Major Houston Stiff, U.S.M.C. 3c, Pub. 
Menorah Journal, The, 63 5th Ave., New York. (Q-$1.50) 

Jewish short stories, sketches, one-act plays, essays, poetry. 

Henry Hurwitz. 1c up, Pub. 


(W-15) Articles on 


Nation, The, 20 Vesey St., New York 7. 
Freda Kirchwey. 


politics, literature, economics up to 2400. 
1'gc, Pub. 

National Geographic Magazine, 16th and M Sts., N. W., 
Washington 6, D. C. (M-50) Official journal National Geo- 
graphic Society. Articles on travel and geographic subjects up 
to 7500; photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Jewish Monthly, The, 1003 K St., N.W., Wash- 
ington, D. C. (M-15) Short stories, articles, essays, Jewish 
interest. 1000-3000. Edward E. Grusd. Ic to 2c, Pub. 

National Police Gazette, 1560 Broadway, New York 19. Fact- 
ual police stories, sports stories, to 1500; personality pieces on 
sports figures; short Washington items. Harold H. Roswell. 
2c up, Pub. 

New Republic, 40 E. 49th St., New York 17. (W-15) General 
articles of any length, dealing with all phases of public affairs. 
Michael Straight, Ed. Rate of payment by arrangement. 

New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and biographical 


material up to 2500; cartoons, cartoon ideas; light verse. 
Good rates, Acc. 
Pacific Pathways, 1114 W. 8th St., Los Angeles 14. (Q-50) 


Factual descriptive articles of scenic and historical points of 
interest in the Western states, 1000-1250. James A. Fraser. 
$50. Color transparencies (not less than 314x414”), $15-$25; 
black and white 8x10 glossies, $3-$5. Pictures should come 


with ms. if possible. If not, source where they can be ob- 
tained. 
Pageant, 535 5th Ave., New York 17. (M-25) Articles on 


self and community help 


adventure, politics, peop!e, sports, 
Up’ to $600 for arti- 


to 3000; Americana, strange facts, etc. 
cles, Acc. 

Pen (Public Employee’s News), P. O. Box 2451, Denver 1, 
Colo. (M) Articles, 500-2250; short stories and vignettes 500- 
2250; all material particularly interesting to public and federal 
workers, teachers—out-of-doors, love, domestic, rural, juvenile, 
hobbies, travel, medical, scientific, fashion, education, health, 
sports, fillers; verse; cartoons, $5-$15. A. H. Lindsay. 5c, 
fiction and articles; 50c a line for verse; up to $10 photos, 
Acc. 

People & Places, 3333 N. Racine St., Chicago 13. (M-Free- 
controlled) Short, human-interest, people-and-place articles, 
80% pictorial. Frederick O. Schubert. Ic, photos, $5, Acc. 

Pic, 122 E. 42nd St., New York 17. (M-25). Formerly all 
pictorial, mow uses articles and stories aimed at young men. 
Good rates, Acc. 

Practical Knowledge Monthiy, 1139 S. Wabash Ave., Chicago 
5. (M-10) Practical applied psychology, popular mechanics, 
self-help, vocational articles, 1000, all written for men who are 
ambitious to get ahead. V. Peter Ferrara. Approx. 2c, photos 
$2-$3, Acc. 


Railroad Magazine (Popular), 205 E. 42nd St., New York 
17. (M-35) Uses feature stories covering phases of railroad 
operation with comprehensive captions and blurb; fact arti- 
eles on same subjects, 3000-5000. Overstocked with fillers 
and poems. Good rates, Acc. 

Reader’s Digest, Pleasantville, N. Y. 
lished articles; occasionally original articles. Good rates, Acc. 

Redbook (McCall), 230 Park Ave., New York 17. (M-25) 
Short stories, serials, complete novels, novelettes, feature arti- 
cles, romance, domestic problems, emotional slant to women 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago 1. (M-25) Au- 
thoritative articles on business and industry, social and eco- 
nomic problems, travel sketches, humor, essays, 1500-2000. 
Little fiction used. Leland D. Case. First-class rates, Acc. 


(M-25) Digests of pub- 


Saturday Evening Post, The, (Curtis) Independence Sq., 
Philadelphia 5. (W-15) Articles on timely topics 1000-4000; 
short stories 2500-5000; novelettes, 12,000-20,000; serials 40,000 
to 60,000; lyric and humorous verse; skits, cartoons, non-fiction 


fillers, to 500. Ben Hibbs. First-class rates, Acc. (Reports 
within a week.) (Query on articles.) 
Saturday Review of Literature, 25 W. 45th St., New York 


19. (W-15) Articles, esSays, 1500-3000, verse, fact-items, on 


literature; cartoons. Norman Cousins. Pub. 

Script, 548 S. San Vicente Blvd., Los Angeles 36. (M-25) 
One reporting piece and one profile each issue and consider- 
abe anecdotal material about California and the West; verse, 
2 lines up; cartoon gags. Everything must be slanted for an 
adult California audience. James P. Felton. Rates roughly 
comparable to Atlantic Monthly averaging between 7c and 10c 
a word. 

Sir, 105 E. 35th St., New York 16. (M-25) Expose and 
general interest articles, 2000-3000, $50, $60, $75, with $5 
each for photos; short-shorts of male interest 1000 or under, 
$50; short fiction, 2000-3000, $50, $60, $75, light or humorous 
or serious; actual, true experiences of men, first-person, ad- 
venture, danger, 2000-3000, $50, $60, $75; short sports arti- 
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fact fillers (no humor). Adrian B. 


cles, 1000-2000, $50-$60; 


Lopez. 
Sport Life, 350 5th Ave., New York. (M-25) Spectator 
sports short features, 1000; regular features, 2000-4000; short 


stories to 5000. No how-to hunting and fishing material. 
Bruce Jacobs. 5c; fillers $5-$10; sports action photos $7.50- 
$10, Acc. Ist and 2nd American serial rights. 

Standard, The, Montreal, P. Q., Canada. (W-10) Features 
of Canadian interest, short stories, 1200-2500; novels, about 
35,000; articles, 1800; fillers, 400. A. G. Gilbert. 3c up, Acc. 

St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati 10. (M-25) Catholic family magazine. Human- 
interest features on prominent Catholic achievements and 
individuals; articles on current events, especially when having 
Catholic significance, 2000-2500, short stories on modern 
themes slanted for mature audiences, 2000-2500. Extra pay- 
ment for photos retained. Occasional poetry on inspirational, 
religious, romantic, humorous, and nature themes. Rev. Victor 
Drees, O.F.M. 3c cp, Acc. 

Success Today, 227 E. 44th St., New York 17. (Q) Articles 
stressing principles of success; actual success stories of living 
people, singly or grouped. Douglas Lurton, Ed.; Donald Cooley, 
Mng. Ed. Good rates, Acc. 


This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 24 newspapers). Romance, mystery, adventure, hu- 
morous short stories, 1200-4000; short articles on popular sci- 
ence, interesting personalities, sports, news subjects making 
for a better America, to 1500-2500; interesting non-war shorts, 


500-1000; fillers, cartoons, short animal material; appealing 
animal photos. William I. Nichols. 
Times Magazine, The, Times Sq., New York 18. Articles, 


1500-2500, and verse based on the news, topics relating to 


the world of fashion and 


sports, nature, science, education, 
of women’s interest. Lester Markel, Sunday Ed. $150-$200 
for full-size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward- 


looking and unbiased articles of general interest; world affairs, 
economics, science, education, literature and the arts together 
with exceptiona! fiction, verse, and book reviews. Eileen J. 
Garrett. $150 up, Acc., 

Toronto Star Weekly, The, 80 King St., 
ada. (W-10) Feature articles, Canadian appeal 
topical subjects to 2000. Novels, 40-000-45,000; 
18-20,000; short stories. 300-4500; love-adventure, romantic, 
western, mystery, detective, etc.; photos; cartoons. Jeanette 
F. Finch, article Ed.; Gwen Cowley, Fict. Ed. 3c up, Acc. 

Town and Country, 572 Madison Ave., New York 22. (M-75) 
Satirical, topical short stories, articles, essays, on unusual 
subjects, not addressed to a purely feminine public. Varying 
rates, Acc. 

Trailways Magazine, 35 E. Wacker Drive, Chicago 1. (Q) 
Description of places and things of interest to traveler and 
vacationer within limits of U. S., 1500, with 8x10 glossy photos. 
H. M. Collier. Up to 5c a word, Acc. Photos, Pub. 

Trve, The Man’s Magazine (Fawcett Pub., Inc.), 67 W. 44th 
St., New York 18. (M-25) Factual stories of interest to men. 
2000 up—average 5000-6000. Two-column fillers, 500-1000. One 
novel length (20,000) each issue. High rates, Acc. 


Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political essays 
3000-7000; short stories and verse of high standard. Charlotte 
Kohler, Ed. Good rates, Pub. 


Westways, 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M-20) Articles 300-1200, photos of out-of-doors, natural sci- 
ence, history, etc., on Calif., Ariz., Utah, Nevada, New Mexico, 
and So. Colorado. Verse. Phil Townsend Hanna. 3!2c, Acc. 

Whisper, (Harrison Pubs.) 206 W. 52nd St., New York. 
(Bi-M-25) Expose articles and startling news features, heavily 
illustrated. All with tabloid treatment—strictly sensational. 
G. Rogers. $50 an article; photos $5, Acc. 

Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Ed. Good rates, Pub. 


W., Toronto, Can- 
articles on 
and serials, 


Yankee, Dublic, N. H. (M-25) Robb Sagendorph. Short fic- 
tion, articles, 1500; verse, 8 lines; fillers, cartoons, photos. 
Yankee subjects, past, present, future. 1c-2c; 3c-5c, verse. 


Your Life, The Popular Guide to Desirable Living, 227 E. 
44th St., New York 17. (M-25) Inspirational, helpful articles 
on living. 1200-2500; quizzes; brief games; fillers. 
Lurton. First-class rates, Acc. 

Your Personality, 227 E. 44th St., New York 17. (Twice a 
year.) He!pful articles on all phases of personality, 700-2500. 
Good rates, Acc. 


Douglas 


STANDARD PERIODICALS—B 

Alaska Life Magazine, 708 American Bldg., Seattle 4, Wash. 
(M-25) Articles, short stories, on Alaska or of particular in- 
terest to Alaskans, ‘‘grassroots’’ type, 500-3000; verse, 12-18 
ot a 10c a line; $5-$25 per article. D. E. Luke, Mng. Ed. 
ub. 

American Hebrew, The, 48 W. 48th St., New York. (W-15) 
Short stories, Jewish background, American scene 1200-1500. 
Florence Lindermann. 1'2c up, shortly after Pub. 

American Letters, 10 Legare St., Charleston 3, S. C. (Q) 
Articles and essays on various serious cultural subjects, 8000; 
short stories of quality equal to that accepted by Kenyon 
Review and such publications; verse of poetry quality. 
Anthony Harrigan. Ind., Pub. 

American Life, 3210 N. Dayton, Chicago 13. (M-25) Sports 
angle items dealing with sports. l!5c-2c, Acc. (accepted, 
not submitted word count.) Dr. John G. Finch, Ed.-in-Chief. 

Antiquer, The, 416 Wall St., Los Angeles 13. (M-25) Articles 
on authentic antiques and collections, 1000-1500 No jokes, 
stories, essays. Anne K. Kelly. Approx. lic, Pub. Second 
and book rights released. 


Journalist 


The Author & 
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B. S. & B. Beacon, 750 Delaware, Kansas City, Mo. (M-Free) 
General interest short stories, 1500-1750, in good taste for 
family reading—but not preachy. Marje Sweeney. $25, Acc. 


California Highway Patrolman, The, Box 551, Sacramento, 
Calif. (M)° Safety articles, 500-2500. W. Howard Jackson. 
lc, Acc. 

Camping Magazine, 181 Chestnut Ave., Metuchen, N. J. 
(November through June) Articles, fillers, mews items, 
photos, cartoons, on subjects relating to organized camping. 
Howard P. Galloway. Ind. 

Canadian National Magazine, 335 McGill St., Montreal, 
Canada. (M-10) Articles bearing on Canadian National Rail- 
ways’ activities and railway problems, to 1500. C. W. Higgins, 
Mng. Ed. Acc. 

Chicago Jewish Forum, 
(Q-$1.25) Articles and short stories, 
Jewish subjects and minority problems only. 
troub. Acc. 

Christian Century, The, 
(W-15) Articles on religious, 
welfare topics, 2000; verse. 

Common Ground, 20 W. 
Articles, fiction, and poetry 
of many tongues and races and creeds, 
Anderson, Ed. $5 printed page. 

Commonweal, The, 386 4th Ave., 
Independent Catholic review. Timely articles on literature, 
arts, public affairs, up to 3000; verse up to 30 lines. Philip 
Burnham. Edw. Skillin, Jr. 2/3c, verse 40c line, Pub. 


Current History, 108-10 Walnut St., Philadelphia 6. (M-35) 
Objective analyses of political, social, or economic conditions; 


82 W. Washington St., Chicago. 
4000-6000; and poetry, 
Benjamin Wein- 


407 S. Dearborn St., Chicago 5. 
international affairs, and social 
Paul Hutchinson. Pub. 

40th St., New York 18. (Q-50) 
interpretive of America’s people 
1500-3000. Margaret 


New York 16. (W-15) 


important documents. D. G. Redmond. lc, Pub. 
Deseret News Magazine, Deseret News Publishing Co., Salt 
Lake City 10, Utah. Western activities, particularly those 


dealing with Utah, Northern Colorado, Southern Idaho, North- 
ern Arizona. O.ive Burt. 1c, photos, $2.50, Pub. 
Everyday Topics, Hygiene Bldg., Wilmington, Ohio. (M-15) 
Unusual-health, hygiene, social, juvenile delinquency, highly 
controversial subjects. Edwin L. Groome. Ic-1l!2c, Pub. 
Forum, 108-10 Walnut St., Philadelphia 6. (M-35) Objec- 
tive analyses of political, social, or literary conditions, 2500 


up; essays. D. G. Redmond. lc, Pub 

Furiosa, Carleton College, Northfield, Minn. (50c) Essays, 
short stories’ verse. Quality material. Very little fiction. 
— essays on assignment. Reed Whittemore. $5 page, 
Pub. 

Future, Akdar Bldg., Tulsa, Okla. (M-25) Published by 
U. S. Junior C. of C. Business success stories, adventure, 
sports, surveys, features. Age of average reader, 30.6 years. 
Photos; cartoons; jokes. Brevity and _ pictures important. 
Raymond E. Roberts. 1c-3c, Pub. 


Grit, Williamsport 3, Pa. (W-10) Clean short stories, ad- 
ventcre, mystery, love, Western, etc., 2500-4000; serials. Odd, 
strange pictures, brief text; Americanisms and family sub- 
jects; personalities and articles of general interest, 300-800; 
short illustrated articles for women’s and children’s pages. 
Howard R. Davis. $4 to $8 per short story, varying rates 
for articles, photos $3, Acc. 

Healy’s Prize Winner, 332 E. 52nd St., Seattle 5, Wash. 
(M-25) Short articles, 250 to 1000, on prize contesting, writing, 
and money making hobbies. Also, monthly prizes of $3, $2, $1 
for the best list (longest and most accurate) of recent prize 
winners’ names and addresses; notices of new, ‘dead’ or unfair 


contests; for recent winning entries (statements, slogans, 
etc.) Occasional pertinent poetry. James H. Colopy. lc up. 
Acc. 

Hold-It, 41 W. 52nd St., New York 19. (M) Non-fiction 
relating to modeling and fashion; top-flight model success 
stories; articles on animal models; authentic short items, 
including anecdotes by models and of models. Photos to 
illustrate, and news photos of leading models. Robert B. 
Knight. Ind. 

Horn Book, 248 Boylston St., Boston 16, Mass. (Bi-M) 


Articles on juvenile authors and illustrators. Bertha Mahony 


Miller. 1c, Pub. Supplementary rights released to authors. 
Indian Magazine, The, Indian Motorcycle Co., Springfield 
9, Mass. (Bi-M) Articles on sport of motorcycle riding; 


romantic fiction; cartoons. For 


motoreycle adventure stories; 
W. W. Scott. Good rates, Acc. 


all members of cycling family. 
(Query). 

J. C. Review, 130 N. Wells St., Chicago 6. (M) Easy-to- 
read, popular style articles on vocational guidance, child care, 
family welfare, and care of the aged. Louis Ludwig. 3c-5c, 
Acc. (No longer in market for outside material.) 

Jewish Life, 305 Broadway, New York 7. (Bi-M-25) Articles 
and stories addressed to the modern Orthodox Jewish point 


of view, and reflecting the creative aspects of Jewish life, 
1000-2000. Saul Bernstein. $5 printed page (average 400 
words), Pub. Sup. rights released to author. 


Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16. (M-25) 
Current interest articles 800-1200 (no rewrites of encyclopedia 
or textbooks); short stories, 800-1600. Will Judy. 112c, Acc. 

Leatherneck, P.O. Box 1918, Washington 13, D. C. (M-25) 
Military, out-of-door and civilian articles about Marines. J. A. 
Donovan, Major, U.S.M.C. lec, Acc. 

Link, The, General Commision on Chaplains, 122 Maryland 
Ave., N.E., Washington 2, D. C. (M-15) Overstocked on 
everything but top-notch short-shorts, 2500 or less, in humor- 
ous vein to interest men and women in the Armed Services 
and/or Veterans Administration. Delmar L. Dyreson. Payt. 
90 de prior to Pub. Relpases all rights unless otherwise 
specified. 


Magazine Digest, 60 Lowther Ave., Toronto 5, Canada. 


(M-25) National digest only, save for occasional feature arti- 
— paid for at 7c a word. M. Simmons, Ed.; Anne Fromer, 
Mng. Ed. 


March, 1949 , 


Mark Twain Quarterly, Webster Groves, Mo. (Q-75) Arti- 
cles dealing with Mark Twain and American literature; short 
essays with humorous twist; short poems and sonnets; short 
fact items dealing with Twain and other Americans. Cyril 
Clemens. Payt. in subs. Special articles, $1 column. All 
rights released. 

Masses & Mainstream, 832 Broadway, New York 3. (M-35) 


and general articles, 3500; literary essays and art 
criticisms, 3500; realistic stories of American life, 5000; high 
quality poetry. Samuel Sillen. $5 printed page. 

Modern Mexico, 381 4th Ave., New York 16. (Bi-M-40) Human 
interest articles and articles dealing with the cultural insti- 
tutions, business, people, and day-by-day life in Mexico; some 
fiction; 1500-2000 words plus photos; verse. 34c, Pub. N. C. 
Belth, Exec. Eds Releases all rights. 

Motels and Courts, 544 W. Colorado Blvd., Glendale, Calif. 
(M-20) Articles dealing with travel, emphasizing the use of 
auto court accommodations; descriptive articles to 1500 about 
new Motels under construction; articles dealing with prob- 
lems of auto court owners from a business standpoint. Jean 


Mozark Magazine, Wow Publications, Eolia, Mo. Hobby- 
literary travel magazine featuring the literature, people, scenic 
wonders of the Ozarks and other sections of Missouri, Arkan- 
sas and the South. Uses poems with the Ozark slant. Sketches 
and pictures of people and scenery. Articles about hobbies, 


Political 


writers, artists, radio, stage, and travel in the South. Pay- 
ment in prizes only. 
Nevada Magazine, P.O. Box 37, Minden, Nev. (M-25) A-1 


type of material dealing with Nevada and Sierra Nevada re- 
gion, historical and current events, shorts on Nevada, including 
fiction based on true legendary data; verse. Nominal rates, 
verse, $1, slightly more if accompanied by photo. Pub. 

The New Colophon, 66 E. 56th St., New York 22. (Q) Arti- 
cles on first editions, unusual printing, Americana—anything 
of scholarly, literary, bibliographical interest. Elmer Adler, 
John T. Winterich, Frederick B. Adams, Jr. 

New England Quarterly, Hubbard Hall, Brunswick, Maine. 
(Q—$1) Historical and literary articles and essays on New 
England Life and Letters. Herbert Brown. No payt. (Slow 
to report.) 

New Mexico Magazine, Santa Fe, N. M. 
articles on New Mexico. George Fitzpatrick. 
article, Pub. Verse, no payment. 

Omnibook, Inc., 76 9th Ave., New York. (M-35) 25,000 word 
abridgements of current best-selling books. Pays up to $4000 
for abridged reprint rights. Acc. (Not interested in original 
material.) 

Opinion, 17 E. 42nd St., New York 17. (M-25) Articles 2000; 
Short stories 2000; verse; fillers; Jewish interest. Dr. Stephen 
S. Wise. 1c, Pub. 

Our Dumb Animals, 
(M-10) S. P. C. A. organ. 
W. A. Swallow. Il'2c. Acc. 


(M-25) Illustrated 
$10 to $15 per 


180 Longwood Ave., Boston 15, Mass. 
Animal articles, up to 600; photos. 
Photos $1, up. 


Our Navy, 1 Hanson Pl., Brooklyn 17, N. Y._ (2M-25) Pro- 
fessional type articles on naval subjects, of interest to en- 
listed personnel; authentic articles on naval subjects, 2000- 


humorous and fact 


stories; photos; 
Pub. No 


4000; action naval short 
H. W. Burkhart, Jr. 


essays with naval slant. 
payment for verse. 

Pan American, The, (Famous Features Syndicate), 1150 Ave- 
nue of the Americas, New York 19. ($3 yr.-$7.50 incl. Year 
Book.) Business articles, social, economic, cultural and travel. 
covering the Western Hemisphere, 1000-2000; fillers. Excep- 
tional photos. 1c, Pub. 

Partisan Review, 1545 Broadway, New York 19. (M-50) Lit- 
erary, political, experimental, off-trail, advance-guard stories, 
fine writing, to 5000 215c, fiction, 50c line, poetry. Wm. 
Phillips, Philp Rahv, Eds. 

Pathfinder News Magazine, 1323 M. St., N.W., Washington 5, 
D. C. (EOW-10). Only news leads of exceptional timeliness and 


importance. Donald S. McNeil, Mng. Ed. Pub. (Practically 
no market.) 
Personalist, U. of So. Calif., Los Angeles 7, Calif.  (50c) 


Philosophical, literary and religious articles of scholarly na- 
ture. Small amount of verse. Dr. Ralph T. Flewelling. 
Small rate, Pub. 

Pipe Lovers, 532 Pine Ave., Long Beach 12, Calif. (M-25) 
A magazine for men using articles on pipes, pipe smoking and 
related subjects, to 1000. Geo. W. Cushman. lec, Pub., for 
articles of a technical or semi-technical nature; no payment 
for other material. 

Plain Talk, 240 Madison Ave., 
mentary material on totalitarian activities. 
Payment by arrangement. 

Postmark, The, 832 Oakwood Ave., Columbus 6, Ohio. 
material of interest to handicapped people . stories con- 
cerning achievements of such people, or about persons who 
do things to aid them. Norma Anne Kirkendall. No payt. ex- 
cept comp. copies. Personal letter accompanies rejected MSS. 

Profitable Hobbies, 24th & Burlington, Kansas City 16, Mo. 
(M-25) Original how-to-do-it articles; features demonstrating 
the financial possibilities of hobbies; stories built around in- 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
r One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


New York 16. (M) _ Docu- 
Isaac Don Levine. 


Uses 


r 
c 
d 
n 
. 
g 
g 
i > 
0 
r 
| 
| 
| 
) 
1 
| 
1 
| 
> 
|: 
13 


dividual hobbyists, to 3000; cartoons and cartoon ideas. Fact 
items. T. M. O'Leary. ic, photos, $1-$5, Pub 

Promenade, 40 E. 49th St., New York 17. (M to guests of 
several smart New York hotels) Buys an occasional sophisti- 
cated short story to 1500; short, top-quality verse. Mrs. 
Dorothy Partridge. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 


Rocky Mountain Life, 623 Mining Exchange Bldg., Denver 


2, Colo. (M-25) Articles with regional appeal; personalities, 
arts, sports, Colorado and regional history, travel, wild life, 
1000-2000. Western fillers; unusual, true historical stories 


(high altitude Western) regional photo ee are particularly 
desirable. Phil Kerby, Mss. Ed. lc up, 

Rosicrucian Magazine, The, Oceanside, Calif. (M) Articles 
on occultism, mysticism, art, science, nutrition, astrology, in 
accord with the Rosicrucian Philosophy; short stories along 
same lines, 1500-2500, $3-$15, Acc. 

Russian Review, The, 213 W. 23rd St., New York. (Q-$4) 
Scholarly articles and essays on Russia, past or present, 3000- 
3500. $25, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. B. K. Sandwell, 2/3 to lc, photos $2-$3, Pub. 

Southern Fireside, Exchange Bldg., 2109 5th Ave., N., 
Birmingham 3, Ala. Short-shorts and yarns from 1500 to 

by Southern writers for a Southern audience; 
verse; fillers and anecdotal material to 500. D 
Substantial rates on or before Pub. (For July publication. 
Query editor.) 
Stop, 340 E. 57th St., 


New York 22. Short-short articles 


on popular subjects, profiles, preferred length 1200. Artrus 
G. Brest. $50-$100, 

Story, 116 E. 30th St., New York. (Q-40) Distinctive short 
stories, ‘‘novellas’’’ Whit Burnett. Moderate rates. Pub. 


Sunshine Magazine, The House of Sunshine, Litchfield, Il. 
(M-15) Constructive, wholesome short stories to 1500. ‘‘No 
love-sick or death-bed stories.’’ Henry F. Henrichs. Acc., 
based on merit rather than number of words. 

Tic, P. O. Box 350, Albany 1, New York. Articles on dental 
or dental related themes, 1000-6000; short-shert fiction of the 
same type, 750 to 1000; cartoons; photographs and other illus- 
trations, individual or series, humorous poetry to 60 lines. 
Payment to $75 for unusual, top-flight articles: rates reached 
through individual negotiation with each contributor. 


Swing, WHB Broadcasting Co., 1102 Scarritt Bldg., Kansas 
City 6. (M-25) Factual non- fiction 800-1800; literary short 
stories 800-1800; fillers 50-600. Mori Greiner. $10-$15, fea- 
tures; Ic, fillers. 50-50 on supplementary rights. j , 

Townsend National Weekly, 6875 Broadway, Cleveland. 
(W-10) Articles and news on social security, taxes, aid to 
aged, to 800, to old-age pensioners; jokes. Wants corre- 


spondents in state capitals. George B. Fritz. 2c, Acc. 

Tracks Magazine, 1336 Terminal Tower, Cleveland 1, O. 
(M-10) Articles on railroad subjects 500-1500. Ted O'Meara. 
2c, Pub. (Query.) 

Trailer Life (Trailer Coach Assoc. of Calif.), 
St., Los Angeles 5. (M) Articles and fiction, 
slanted toward trailer life and travel, or outdoor subjects of 
interest to trailer owners; pictures, cartoons, similarly slanted. 
Milton C. Hill. 'c-1c; ‘glossy photos, $2- $5, Pub. 

Trail-R-News, Griffin-Patterson Bldg., Box 431, Glendale, 
Calif. (M-10) Travel articles to 1000, especially those built 
around Trailercoach life. Jean Jacques. 1'!sc up, Pub. 


U. S. Army Review, 31442 S. 4th, Springfield, Ill. (Bi-M) 
Personal, human-interest military features, with articles to 
1500. Harry C. Ford. ‘4c up. 

U. S. Navy Magazine, Stony Brook, N. Y. (M-35) Articles, 
poems, or photos of interest to Navy personnel or their fam- 
ilies, to 2000. Stanley L. Phramer. ‘4c, Pub. 


Welcome News, 404 W. 9th, Los Angeles. Articles on travel, 
history, biography, 200-1500; essays on Cooperatives and social 


3150 W. 6th 
500-10,000, 


reform, 1000-1200; short stories along socialistic lines; varied 
eas G. Mauritzen. Payment as agreed, Pub. (Over- 
stoc 


Your Mind—Psychology Digest, 103 Park Ave., New York 17. 
(Bi-M-35) Material on psychological subject-matter, 1-2000: 
fillers; stories and occasional poetry with psychological slant. 
Lesley Kuhn, Mng. Ed. Ilc-2c, Acc. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
25) For expectant mothers and mothers of babies under one 
year old. Uses in every issue an article by physician and 
other suitable articles not over 1000 words. No fiction. No 
payment for verse except free copies of magazine. No photos. 
Only magazine of its kind edited by a professional registered 
nurse. Beulah France, R.N. oc, Pub. 


American Family Magazine, The, 53 W. Jackson Blvd., Chi- 


cago 4. (M through IGA stores). Good fiction, puzzles, 
quizzes, cartoons, fillers. John W. Mullen. Ind., Pub. 
American Home, The, 444 Madison Ave., New York 22. 


(M-25) Practical articles with illustrations pertaining to home, 
interior decorating, building, gardening, food, children, family 
ee ene 800 to 2000. Mrs. Jean Austin. Varrying 
rates, Acc. 


Baby Post, 55 W. 42nd St., New York 18. (Q-25) Author- 
itative articles on baby care, home features, and occasionally 


a short story of appeal to this particular field; verse. Louise 
Cripps. 

Baby Talk, 149 Madison Ave., New York 16. Experience 
articles mother-father-baby, 500-1000, fillers, verse. Irene 
Parrott. 142-3c, Acc. 
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Baby Time (Alford Pub. Co.), 424 Madison Ave., New York 
22. (M-25) Articles to 1500 of interest to new mothers. 2c, 
Acc. (Similar requirements for Modern Baby and Today’s 
Baby published by the same firm.) Mary-Edith Cory. 


Best Years, 420 Lexington Ave., New York 17. (M-25) In- 
spirational pieces based on personal experiences; light humor- 
ous articles, material of inspiration, nostalgic, sentimental, 


reminiscent nature. Appeal is to mature women in 40’s and 
50's. Grace M. Poston, Mng. Ed. Good rates. 

Better Homes & Gardens, 1716 Locust St., Des Moines 3, 
Iowa. (M-25) Practical how-to-do articles on home, family, and 
garden to appeal to both men and women. No fiction, very 
little poetry. Uses general interest articles for the family. 
Copious use of photos. Cartoons. Anecdotes and shorts, $5; 
Pub.; articles, up to $400, Acc. 

Brides Magazine, 527 5th Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, furnishings and home decoration, 
etc., of interest to brides. Helen E. Murphy. Varying rates, 
Acc. 

Californian, The, 1020 S. Main St., Los Angeles 15. (M-35) 
Articles pertaining to California, all types of fillers; photos. 

. R. Osherenko, Ed.; Donald Carlson, Mng. Ed. Varying 
rates, Acc. 

Canadian Home Journal, 73 Richmond St., W., Toornto, Ont. 
(M-15) Short stories to 5000; articles of interest to Canadian 
women, 2500. Good rates, Acc. 

Canadian Homes & Gardens, 
481 University Ave., Toronto, 
garden articles to 1500; photos; 
only. S. McIlwaine. 

Charm Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-25) Articles to 3000 of interest to the business girl, age 
20-30; short stories; fillers; verse; cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-15) Short stories and serials; love, married-life, parental 
problems, mystery, adventure, 3500-5000. Articles, Canadian 
interest, up to 2000. 2c, Acc. 

Child Study, 132 E. 74th St., 
on child development, psychology, etc. 
payt. 

Christian Parent, 1222 Mulberry St., Highland, Ill. (M) 
Articles and short stories to 2000, with Christian home life 
and Christian child training themes. Ind., Acc. 

Family Circle Magazine, Inc., 25 W. 45th St., New York 19. 
(M) Heavily departmentalized, almost wholly staff-written. 
Special sources for short stories. R. R. Endicott. 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500-2000, on family sub- 
jects. F. A. Fink. 4c-2c, Pub. 

Flower Grower, The, 2049 Grand Central Terminal, New 
York 17. (M-25) How-to-do articles by experienced home gar- 
deners, and photographs on gardens and flowers; also, poetry 
on gardens and flowers. Poems, $1-$5. Paul F. Frese. Pub. 

Glamour, (Conde Nast) 420 Lexington Ave., New York 17. 
(M-25) Love, humor, unusual career articles; ‘good personality 
pieces; politics; world affairs; social problems; how-to arti- 
cles; facts with light treatment; fillers. Elizabeth Penrose, 
Ed. $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York 19. (M-35) Short stories up to 10,000; short articles; 
verse. Herbert R. Mayes. Acc. 

Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished short stories only; not popular magazine ma- 
terial. Prefers articles in outline form. Mary Louise Aswell, 
Lit. Ed. Good rates, Acc. 

Hearth and Home, Skelgas Div., Skelly Oil Co., P. O. Box 
436, Kansas City 10, Mo. (Bi-M) Articles on homemaking, 
food preparation, household aids, care of the home and family, 
hobbies, family, etc., 500-1500, of interest to rural and sub- 
urban families. Viola H. Ward. 2c; or $15 for page with 
photos, $25 for double page with photos. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-15) Articles of interest to Southern women, 
1000-2000; short stories, 1200-4000; short- oe stories, 800- 
12; cartoons. Mrs. Charleen McClain. 3c, 

Home Desirable, The, 836 S. Michigan p Rag aie (M- 
controlled) Articles on home modernization through plumbing 
and heating, 850; homemaking material, well illustrated. 
Human interest features for family. Helen C. Jones. 2c, b. 

Home Life, 161 8th Ave., N., Nashville 3, Tenn. (M-15) 
Short stories 1500-3000 and feature articles of interest to home 
and family groups, Christian viewpoint, 750-800; short poems 
of lyric quality, human interest, and beauty; occasional photos; 
fillers, cartoons, and cartoon ideas. Joe W. Burton. 4oc aver- 
age, Acc. 

House and Garden, (Conde Nast) 420 Lexington Ave., New 
York. (M-50) Home decoration, gardening, landscape, build- 
ing and remodeling, unuscal travel and architectural articles. 
Albert Kornfeld. Good rates, Acc. 

House Beautiful (Hearst), 572 Madison Ave., New York. 
(M-50) Articles on building, remodeling, decorating, garden- 
ing, entertaining, cooking, house maintenance, etc. Largely 
staff-written. Elizabeth Gordon. Acc. 

Household, 912 Kansas Ave., Topeka, Kans. (M-20) House- 
hold and general articles, short stories 1000-5000. Occasionally 
light essays. Nelson Antrim Crawford. 2c up, verse 50c. (Over- 
stocked with fiction and verse). 


Independent Woman, 1819 Broadway, New York 23. (M-15) 
(National Federation Business & Professional Women’s Clubs) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, technique for satisfying liv- 
ing; women’s adventures; light, humorous articles, woman's 
angle, 1500-1800. Verse 2-5 stanzas. Frances Maule. $5-$35 
per article, verse $2-$3, Acc. 


(Maclean-Hunter Pub. Co.) 
Canada. (M-25) Home and 
fillers. Canadian interest 


New York 21. (Q) Articles 
Harriet E. Davis. No 


The Author & Journalist 


| 
| 
| 
t 
E 
c 
s 
p 
fi 
li 
A 
Ai 
M 
nc 
G 
17 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia 5. (M-25) Articles 2000-5000; short stories 4000-7500; 
serials, 50-70,000; novelettes 20-40,000; short lyric verse; fill- 
ers, cartoons. Bruce Gould, Beatrice Blackmar Gould. First- 
class rates, Acc. 


Mademoiselle, (S. & S.) 122 E. 42nd St., New York 17. (M- 
35) Short stories and articles of interest to young women, 
age 18-30, 2000-3500. Cyrilly Abels, Mng. Ed. Acc. 


Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian interest on fashion, society, the 
arts, sports. 2c, Acc. 


McCall’s Magazine (McCall), 230 Park Ave., New York 17. 
(M-25) Serials, 40.000; complete novels, 20,000; novelettes, 10- 
12,000; short stories, 4000-7000; articles; verse. Otis L. Wiese. 
First-class rates, Acc. 


Milady of California, 3839 Wilshire Blvd., Los Angeles 5. 
(M-25) Is accepting only a limited amount of verse now— 
no fiction or articles. June Barth. Varying rates, Pub. 


Modern Knitting, 247 Park Ave., New York 17. (Q-35) Wel- 
comes ideas on new departments, new columns, features, edi- 
torial material covering knitting, crocheting, embroidery, and 
other sewing. Richard H. Roffman. Ed. Promotion Dir.; Gizi 
= Ed. Acc., depending on assignment or nature of ma- 
erial. 


Mothers Home Life, 179 E. 2nd St., 
Articles, 300-500; short stories 2500-2700; short verse. 
Leicht. Fair rates, Pub. 


My Baby, 1 E. 53rd St., New York. (M) Articles to 2000 of 
interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. le up, Pub. 


National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated fea- 
— —* short stories, 4500; verse. L. E. Brownell. Good 
rates, cc. 


National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informally written, 
illustrated articles on rearing and education of children, to 
2500. Eva H. Grant. ic, photos $1-$6, Acc. 


Parents’ Magazine, 52 Vanderbilt Ave., New York 17. (M-30) 
Articles on family relationships, child care, food with menus 
and recipes, etc., 2000-3000. Mrs. Clara Savage Littledale. 
Up to $100 for articles, Acc.; shorts on childhood and teen-age 
problems $5 each, Pub. 


Sunset, 576 Sacramento St., San Francisco 11. (M-20) Large- 
ly staff-written. Purchases from West Coast contributors only. 
Query. Walter Doty. Pub. 5 


Sun-up, The Magazine of Southern Living and Gardening, 
4900 Broadway, San Antonio 9, Texas. (Bi-M-25 Useful 
articles for the home-maker and gardener of the South, prin- 
cipally those in the $4,000-$25,000 income group, 1200. Top- 
notch photos. Kenneth Kitch. 1c, Acc. or by arrangement. 

Today’s Woman (Fawcett Pub. Inc.) 67 W. 44th, New York 
18. (M-25) Fiction and fact of interest to the young house- 
wife 20-35 years of age. Articles 3000 or less; fiction, 1000- 
7000. Complete novel (22,000) each issue. Geraldine Rhoads, 
Ed.; Wm. C. Lengel, Ex. Ed.; Harold Baron, Non-Fiction Ed.; 
Eleanor Stierhem, Fiction Ed.; Excellent rates, Acc. (Rather 
slim margin for awhile on conventional stories.) 

Vogue, Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 
ton Ave., New York 17. (2M-50) Articles of interest to women, 
1500-2000; photos. No poetry, no fiction. Jessica Daves. No 
set rates, Acc. European rights released. 


Western Family, 1300 N. Wilton Pl., Hollywood 28. (Semi- 
M) All types of interesting, readable fiction to 2000; short- 
shorts and timely well-illustrated articles of interest to the 


Winona, Minn. (M-5) 
Dorothy 


ee to 1000; two-part serials. Mary Snapp. 2!c- 
c, Acc. 
Woman, The, 420 Lexington Ave., New York 17. (M-25) 


Non-fiction of interest to women, 2000, articles on what women 
are doing, preferably written in narrative style; picture fea- 
tures; jokes. Theodore Irwin, Ed. Director; Anna Roosevelt, 
. Good rates, Acc., 

Woman’s Day, 19 W. 44th St., New York 18. (M-5) Serious 
and humorous articles, 1800-2000: human interest and humor- 
ous type fiction, 2500-5000; fillers. Mabel Hill Souvaine, Ed.; 
Betty Finnin, Fict. Ed. Acc., no set rate. 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York 17. (M-10) Women’s and household interest. Arti- 
cles, 2500-6000; short stories, 10,000; novelettes, 15,000; 
short novels, to 25,000; serials to 60,000. Wm. A. Birnie. 
First-class rates, Acc. 

Woman’s Life, 227 E. 44th St., New York 17. (Q) A com- 
panion publication to Your Life and Your Personality, help- 
ful, entertaining articles, 400-2500, on all phases of a woman's 
life. Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP” MAGAZINES 
GENERAL ADVENTURE 


(Also Special Classifications not Grouped Elsewhere) 
Adventure, (Popular) 205 E. 42nd St., New York 17. (M-25) 
Distinctive adventure short stories, novelettes, fact stories. 
— ballads, 50c per line. Kendall W. Goodwyn. 2c up, 
ce. 


Blue Book, (McCall) 230 Rark Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes; book length 
novels. Articles of masculine interest. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 122 E. 42nd St., 
17. (Q-25) Action adventure short stories, 2000- 


March, 1949 
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be well-written. Daisy Bacon. Good rates, Acc. 

Jungle Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Adventure short stories, novelettes of the African 
jungles. Joe Callanan. ic up, Acc. (Wide-open market now.) 

Short Stories, 9 Rockefeller Plaza, New York 20. (M-25) 
Adventure, mystery, action short stories up to 6000; novel- 
10,000-25,000; serials; book lengths; fillers, 50-500. 
Dorothy Mcllwraith. Good rates. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


All-Story Detective (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Amy and every kind of detective, mystery 
and crime-adventure story wtih emphasis on action and plot. 
a lengths from 1000-15,000. Harry Widmer. ic up, Acc. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-20) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment; several short fast-action 
detective-crime stories not over 7000. Leo Margulies. 1c up, 
Acc. 

Black Mask, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-25) Detective and mystery short stories, 1500- 
5000, and novelettes to 9000-15,000. Harry Widmer. lc up, Acc. 

Crack Detective Stories, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Detective 
fiction stressing plot and characterization; overstocked at pres- 
ent. Robt. W. Lowndes, Ed. lc up, Acc. 

Detective Mystery Novel Magazine, aa 10 E. 40th 
St., New York 16. (Bi-M-20) Book length detective novel 
= ‘arrangement; short stories to 6000. Leo Margulies. lc up, 

Acc. 


Detective Novel Magazine, (Thrilling) 40th St., New 


10 E. 


York 16. (Bi-M-20) Book-length detective novel by arrange- 
ment. Fast-action detective short stories. Leo Margulies. 
lc up, Acc. 


Detective Story, (S. & S.) 122 E. 42nd St., New York 17. 
(Q-25) Detective short stories to 8000; novelettes to 12,000; 
short novels to 20,000. Daisy Bacon. Good rates, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York 17. 
(M-25) Emotional short stories, crime background, up to 4000; 
detective-mystery-menace novelettes 9000. Michael Tilden, 
Mng. Ed.; Everet Ortner, Ed. Good rates. 

Dime Detective, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Mystery and action with emphasis on ‘character; short 
stories around 5000; novelettes, 10-15,000. Harry Widmer, Ic 
up, Acc 

ine Mystery, (Popular) 205 E. 42nd St., New York 17. 
(Bi-M-20) Thrills, fantastic, detective mystery. action in novels 
14,000; novelettes 9000-10,000; short stories up to 5000; love 
interest. Michael Tilden, Mng. Ed.; Everet Ortner, Ed. Ic 
up, Acc. 

Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York 22. (M-35) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O.K. Cartoons. No taboos, no angles 
editorially. ‘‘Ellery Queen.’ $150 up for average length short 
story, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-20) Glamorous, fast-action G-Men short stories 1000- 
6000; novelettes 7000-8000; 20,000-word G-Man novel by ar- 
rangement. Leo Margulies. le up, Acc. 

Hollywood Detective (Trojan Magazines), 125 E. 46th St., 
New York 17. Short stories, movie locale, to 8000. Girl in- 
terest. 1c, Acc. 

Mystery Book Magazine, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-25) Detective and mystery stories, 1000- 60, 000. 
Well written, cleverly handled crime problems. Leo Margulies, 
Ed, Dir. Good rates, Acc. 


New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-25) Detective action stories to 6500; novelettes to 
12,000. Ejler Jakobsson. Good rates, Acc. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-20) ’Fast-action detective, crime short stories 
1000-5000. Book-length novels by arrangement. Leo Margulies. 
lc up, Acc. 

Popular Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. ic, Acc. 


Private Detective (Trojan Magazines, Inc.), 125 E. 46th St., 


New York 17. — — to 8000 with some girl interest; 
novelettes, 9-15,000; 
Shadow, The (S. = a. 122 E. 42nd St., New York 17. 


Mystery detective short stories 4000-7500. Must be well-writ- 
ten. Daisy Bacon. Good rates, Acc. ” 

Super Detective (Trojan Magazines), 125 E. 46th St., New 
Yo rk 17. Crime action stories, novelettes, 10-15,000. Short 
stories 4-8,000. Girl interest. 1c. Acc. 


Ten Detective Aces, (Ace Mags.) 23 W. 47th St., New York 
19. (Bi- M-15) Dramatic detective, mystery short stories, 1000- 
5000; novelettes, 8-10,000; woman interest acceptable. Maurice 
J. Phillips. le up, Acc. 
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10 Story Detective, (Ace Mags.) 22 W. 47th St., New York 
19. (Bi-M-15) Short stories of mystery and detective with 
strong dramatic and emotional appeal, 1000-5000; novelettes, 
8-10,000. Maurice J. Phillips. ic up, Acc. 

Thrilling Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M) Action-detective short stories, 1000-6000; novelettes, 
7000-10,000; novels, 15-20,000. Leo Margulies. 1c up, Acc. 

Triple Detective, (Thrilling) 10 E. 40th St., New York 16. 


(Q-25) Three published detective novels by well- known writ- 
ers; detective short stories to 6000. Leo Margulies, Ed. Dir. 
lc up, Acc. for shorts; novels by arrangement. 
WESTERN MALE INTEREST 
Ace High Western, (Fictioneers, Inc.) 205 E. 42nd St., 
New York 18. (Bi-M-25) Fast-moving, dramatic Western 
fiction; short Wn to 5000; novelettes and novels, 8-14,000. 


Michael Tilden, Mng. Ed., Bruce Cassiday, Ed. lc, Acc. 

Action Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Fast stories of the West with good woman interest. 
3000-15,000. Paul L. Payne. lc up, Acc. 

Big Book Western, (Popular) 205 E. 42nd St., New York 17. 
(M-25) A few short stories, 5000. Western novelettes, 10,000; 
novels 17,000. Western fact articles 1500. Michael Tilden, 
Mng. Ed., Bruce Cassiday, Ed. Ic, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc., Double 
Action Group) 241 Church St., New York. (Bi-M-15) Short 
stories, 2000-5000. Novels, 40-50,000. Rates by agreement. 
Robert W. Lowndes. Ic, Acc. on short stories. 

Complete Cowboy Novel Magazine, (Columbia Publications, 
Inc.—Double Action Group) 241 Church St., New York. (Q-15) 
Same as Blue Ribbon Western. 

Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Vigorous, human Western short stories, 2000- 
6000; novelettes, 9000-10,000; novels, 15,000; emotional inter- 
est, realistic characterization. Michael Tilden, Mng. : 
George Murphy, Ed. Good rates, Acc. 

Double Action Western, (Columbia Publications, Inc.—Dou- 
ble Action Group) 241 Church St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Western action-packed short stories, 1000-6000; nov- 
elettes, 7000-10,000. Leo Margulies. 1c up, Acc. 

Famous Western (Columbia Publications, Inc.), 241 Church 

t., New York 13. (Bi-M-15) Overstocked on novelettes. Uses 
short stories to 5000; articles to 2000. Stress characterization 
and adult motivation 1c, Acc. Robert W. Lowndes. 

Fifteen Western Tales (Fictioneers, Inc.), 205 E. 42nd St., 
New York 17. (M-25) Novelettes to 13,000; shorts, prefera- 
bly with an unusual twist, to 6000. Ejler Jakobsson. lc up, 
Acc. 

Fighting Western, (Trojan Magazines, Inc.) 125 E. 46th St., 
New York 17. (Q) Western action stories; novelettes with 
girl interest, 9-15,000. 1c up, Acc. 


.44 Western, (Popular) 205 E. 42nd St., New York 17. (Bi- 
M-25) Western short stories, 4000-5000; novelettes, 9000- 
15,000. Michael Tilden, Mng. .; George Murphy, Ed. lec, 
Acc. 


(Fiction House) 670 5th Ave., New York 
2500-9500; novel- 
of covered- 


Frontier Stories, 
19. (Q-20) Western historical short stories, 
ettes, 10,000-15,000; novels to 22,000; articles; 
wagon days. Joe Callanan. lc up, Acc. 

Giant Western, (Thrilling) 10 E. 40th St., 
(Q-25) Western stories, 1000-60,000. Well written, 
done narratives of the Old West. Leo Margulies, 
Good rates, Acc. 


New York 16. 
cleverly 
Ed. Dir. 


Lariat Story Magazines, (Fiction House) 670 5th Ave, New 
York 19. (Bi-M-20) Fast-moving, colorful stories, ranch-and- 
range locale, good woman interest 4000-8000; 15-20,000. Jack 
O'Sullivan. 1c up, Acc. 

Leading ee (Trojan Magazines, Inc.) 125 E. 46th St., 
New York ( Western action stories; novelettes, 10- 
15,000. lec, 

Mammoth Western, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Stories of the Old West, from shorts of 1000 


words to full-length novels of 75,000. Raymond A. Palmer, 
Ed. 114c-3c, Acc. 

Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Uses a 30,000-word lead novel featuring 
the Masked Rider, written by assignment; an 8000-word novel- 
ette, several short stories not over 6000. Distinctly Old West, 
with no modern touches. Leo Margulies. lc up, Acc. 

New Western, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-25) Colorful Western action stories; shorts to 


5000; novels and novelettes, 8-12,000. Michael Tilden, Mng. 
Ed.: Bruce Cassiday, Ed. 1c up, Acc. 
Northwest, (Fiction House) 670 5th Ave., New York 19. (Q- 


20) Fast moving, action adventure stories of the Northwest, 
Alaska, Yukon, Canada, The Arctic, embracing these subjects: 
Timber, fur trapping, gold, silver mining; fishing, whaling; 
Mounted Police escapades. Romantic interest helpful in novels 
and novelettes. 3-25,000. Jack O'Sullivan. lc up, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Two 10,000-word novelettes on free-lance market; 
10,000-word Sheriff Blue Steele story on assignment; short 
stories to 6000. Old West with no modern touches. Leo 
Margulies. 1c up, Acc. 


Range Riders Western, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Book-length novels on assignment; short stories 
1000-6000; novelettes 8000-10,000. 1c, Acc. 

Real Western, (Columbia Publications, Inc.—Double Action 
Group) 241 Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. 1c, Acc. 
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Six-Gun Western (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. Western action stories, — 10- 
15, 000; short stories 4-8000. Girl interest. Ic, 

Star Western Magazine, (Popular) 205 E. 42nd *. New 
York 17. (Bi-M-25) Dramatic, emotional, colorful stories of 
the old west, girl interest, to 15,000. Michael Tilden, Mng. 
Ed.; George Murphy, Ed. Ic up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Dramatic human-interest Western short stories up to 
4000, novelettes. 9-11,000. Harry Widmer, Ed. 1c up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York 16. 
(M-15) Fast-moving, action-packed short stories, Western law 
man’s viewpoint, 1000-6000. Book-length novel by arrange- 
ment. Leo Margulies. 1c up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Action Western short stories, novelettes, 
1000-10,000, novels 20,000; masculine, girl interest. Leo Mar- 
gulies. lc up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-15) Action-packed thrilling Western short stories, 1000- 
6000; novelettes 8000-10,000; novels, 10-15,000. Slight girl in- 
terest permissible. Leo Margulies. 1c up, Acc. 

Two Western (Fiction House), 670 5th Ave., New York 19. 
New MSS. or MSS. which have appeared in book form. 
First rights. Joe Callanan. 

Triple Western, (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M) Western short stories to 6000; three published novels 
by well-known Western writers. Leo Margulies. 1c up for 
shorts; by arrangement for novels, Acc. 

West, (Thrilling) 10 E. 40th St., New York 16. (M-20) Book 
length novels arranged for on assignment; short stories 1000- 
6000. Leo Margulies. 1c, Acc. 

Western Aces, (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Dramatic Western short stories up to 5000; novel- 
ettes 8000 to 12,000, with strong human interest, range, out- 
law, railroads, etc. Ruth Dreyer. 1c up, Acc. 

Western Action, (Columbia Publications, Inc.—Double Action 
Group) 241 Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 

Western Story (S. & S.) 122 E. 42nd St., New York 17. 
(M-25) Western short stories 4500 words, novelettes 7500- 
$000, condensed novels 12,000. Non-fiction, 1500. Query. 
Cowboy ballad verse, to 24 lines. Good rates. Acc. 

Western Trails, (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Western action short stories with strong character- 
ization, up to 5000; novelettes, 8-12,000. Ruth Dreyer. Ic 
up, Acc. 

Zane Grey’s Western Magazine, Racine, Wisc. (M-25) 
Articles on Old West, frontier era, 1000-5000; Old West short- 
shorts to 2500, short stories to 7500, very occasionally to 
10,000, including Zane Grey Western Award; verse of the old 
or timeless West, 40-line max.; short fact items, fillers of the 
Old West, 100-500; cartoons. Vigorous, honest, authentic fic- 
tion, stressing both action and character; colorful Old West 
background; 1860-1900 setting best. Don Ward. Shorts, 2c 
up; articles, 2c; verse, 50c line; fillers, $3-$10; cartoons, $25, 
Acc. First serial rights only on stories and articles. 


SPORTS 
Ace Sports, (Ace Mags.) 23 W. 57th St., New York 19. 
(Bi-M-15) Dramatic short sport stories up to 5000; novelettes 


to 12,000. Maurice J. Phillips. 

All-American Football Magazine, (Fiction House) 670 5th 
Ave., New York 19. (Twice yearly-20) Short stories, 3-7000; 
nove'ettes, 10-16,000; novels, 17-25,000. Prefers stories with 
collegiate background; play down gambling; girl interest wel- 
come in novels and novelettes. Jack O’Sullivan. lc cp, Acc. 

All Sports, (Columbia Publications, Inc.) 241 Church St., 
New York 13. (Bi-M-15) All types of sports; adult motivation 
and sitvations. Short stories, 1500-5000; novelettes, 7000- 
9000. Robert W. Lowndes. Ic, Acc. 

Baseball Stories, (Fiction House) 670 5th Ave., New York 19. 
(Twice yearly-20) Short stories to 4000; novels 10-20,000, all 
with baseball theme. Jack O’Sullivan. le up, Acc. 

Exciting Football, (Thrilling) 10 E. 40th St., New York 16 
(Ann.-25) 20,000-word lead novel, 10,000-word novelettes; sev- 
eral shorts not over 6000; covering amateur, professional, col- 
legiate, etc. football. Leo Margulies. 1c, Acc. 

Exciting Sports, (Thrilling) 10 E. 40th St.,. New York 16. 
(Bi-M-15) 25,000-word lead novel featuring football or baseball; 
short stories, any sport, to 6000. Odd sports especially de- 


le up, Acc. 


sirable. Leo Margulies. 1c up, Acc. 
Fifteen om, Stories (Fictioneers, Inc.), 205 E. 42nd St., 
New York 17. (Bi-M-25) Headline sports stories of today to 


6500; novelettes to 12,000. Submit 3-4 mos. ahead of season. 
Ejler Jakobsson. lic up. 

Fight Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Fast stories of the ring, 10,000-25,000. Jack O'Sullivan. 
le up, Acc. 

Football Action, (Fiction House) 670 5th Ave., New York 19. 
Same as for All-American Football Magazine. 


POETRY BOOKS (cloth) $129.50 
Have your books published not just printed. There 
is a difference. Novels by special arrangement. 
Misc. Books. 10,000 book accts. Ref. Dun & 
Bradstreet. 


THE STORY BOOK PRESS 
1435 Second Ave. Dallas 10, Texas 


The Author & Journalist 
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Football Stories, (Fiction House) 670 5th Ave., New York 19. 
Same as for All-American Football Magazine. 


New Sports, (Popular) 205 E. 42nd St., New York 27. (Bi- 
M-25) Stories of headline sports, slanted directly in the 
sports field—shorts, 5000-6000; novelettes, 10,000-15,000. Sub- 
mit 3 months ahead of season. Some fact articles by sports 
celebrities. Ejler Jakobsson. Ic, Acc., 

Popular Football, (Thrilling) 10 E. 40th St., New York 16. 
(Ann.-25) 30,000-word lead novel; shorts to 6000. Leo Mar- 


gulies. le up, Acc. 

Popular Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) 25,000-word lead novel about baseball or football 
only; several short stories not over 6000. Leo Margulies. ic 
up, Acc. 

Sport, (Macfadden) 205 E. 42nd St., 
Human-interest articles with unusual personalized angles on 
top sports figures, teams, or events, or articles which bring 
out little-known facts about unusual sports or newly discov- 
ered personalities, 2500. Ernest V. Heyn. Generous rates; 
fillers, $5-$10, Acc. Generally releases rights. 

Sports Fiction (Columbia Pub., Inc.), 241 Church St., New 
York 13. (5 times a yr.) All types of sports; adult motiva- 
tion and situations. Short stories, 1500-5000; novelettes, 7000- 
9000. Robert W. Lowndes. lec, Acc. 

Sports Novels, (Popclar) 205 E. 42nd St., New York 17. 
(Bi-M-25) Stories of headline sports, slanted directly in the 
sports field. Shorts, 5000-6500; novelettes, 10-15,000. Stories 
should be submitted three months ahead of season. Occa- 
sional by-line fact articles by sport celebrities. Ejler Jakobs- 
son. lc up, Acc. 

Super Sports, 


New York 17. (M-25) 


(Columbia Pub., Inc.) 241 Church St., New 


York 13. (Q-15) All types of sports; adult motivation and 
situations. Short stories, 1500-5000; novelettes, 7000-9000. 
Robert W. Lowndes. Ic, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 


woman interest allowed. Shorts 


(Ann.-25) Gridiron stories, 
short novels 15-25,000. Leo 


1000-6000; novelettes 8000-10,000; 
Margulies. 1c up, Acc. 


Thrilling Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Three 8-10,000-word novelettes; several shorts under 
6000. All types of sports stories wanted; odd sports especially 
desirable. Leo Margulies. 1c up, Acc. 


WAR—AIR—AIR-WAR 


Sky Fighters, (Thrilling) 10 E. 40th St., New York 16. (Q- 
15) Stories of U. S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial flying; sabotage; Fifth Column 
activities in aviation industry, etc., 1000-6000; novels, 15,000. 
Leo Margulies. 1c up, Acc. 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20) 
Modern, up-to-date war air novels, 16-18,000; novelettes, 
10-15,000; short stories, 3000-7000. Paul L. Payne. lc up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-20) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. MclIlwraith. 
le, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Science-fiction short stories, 2000-10,000; nov- 
elettes, 10-40,000; novels, 40-60,000. Raymond A. Palmer, Ed. 
114c-3c, Acc. 

Astounding Science Fiction, (S. & S.) 122 E. 42nd St., New 
York 17. (M-25) Science short stories up to 6000, novelettes 
10-25,000; serials 40-60,000. John W. Campbell, Jr. 2c, Acc. 

Avon Fantasy Reader, 119 W. 57th St., New York 19. (Bi-M) 
Fantastic, weird, science-fiction stories, 1800-15,000. Donald 
Wollheim. 2c. First magazine rights. 

Famous Fantastic Mysteries, (All Fiction Field-Popular) 205 
E. 42nd St., New York 17. (Bi-M-25) Weird, science-fiction, 
fantastic, fantastic-adventure short stories, 3000-10,000; novel- 
ettes, 10-20,000; verse. Mary Gnaedniger. 1c, Acc. No rights 
released. 

Fantastic Adventures, (Ziff-Davis) 115 N. Wabash Ave., 
Chicago 1. (M-25) Pseudo-scientific short stories 2000-10,000, 
novelettes to 40,000; novels, 40-60,000. Definite air of fantasy, 
not straight science. Raymond A. Palmer, Ed. 114c-3c, Acc. 

Planet Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Imaginative short stories, novelettes, of future worlds. 
4000-15,000. Good adventure feel. Must contain good plane- 
tary or futuristic atmosphere. Paul L. Payne. lc up, Acc. 

Fantastic Novels, (New Pcblications, Inc.) 210 E. 43rd St., 


New York 17. (Bi-M-25) Same as Famous Fantastic Mys- 
teries. 

Startling Stories, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-25) Book-length science-fiction novels, short stories. 


Leo Margulies. 1c up, Acc. 


Super-Science (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Science fiction novels, novelettes up to 
15,000; shorts up to 6000. No fantasy or supernatural back- 
ground. Ejler Jakobsson. le up, Acc. 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. Bi-M-25) Pseudo-scientific adventure stories to 
10,000; short pseudo-science novels, 15-20,000. Leo Margulies. 
le up, Acc. 


WESTERN LOVE FICTION 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories to 5000; novelettes 
8000; novels 14,000; 4-part serials to 32,000; well-authenti- 
cated fact material to 2500. Fanny Ellsworth. 114c up, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York 
17. (M-15) Emotional love short stories, old West, woman's 
viewpoint; shorts, 2000-4000; novelettes, 8000-10,000. Harry 
Widmer, Ed. lc, Acc. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 16. 
(B-Mo-15) Western action stories, cowboy viewpoint girl-in- 
terest yarns with rodeo background, 1000-10,000. Leo Mar- 
gulies. 1c up, Acc. 

Romance Western, (New Publications, Inc.) 210 E. 43rd St., 
New York 17. (Bi-M-25) Modern Western love stories, 3000- 
10,000. Verse. Irma Kalish. le up, Acc. 


ROMANTIC LOVE 

All-Story Love Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Publishes one strong, dramatic serial, which 
must be motivated by love, but can combine elements of mys- 
tery with the love story; one novelette to 10,000, and short 
stories of not more than 6000. Some verse. Short stories in 
especial demand. Louise Hauser. 

Army Romances, 5 Beekman St., New York 7. (Q-25) Exotic 
heroines, GI background, 1500-6000. Occasionally a humorous 
story. Fillers, 200-500. Bern Williams. 2c up, slightly higher 
for fact items, Acc. 

Complete Love, (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Love short stories, novelettes, up to 10,000; court- 
ship and marriage articles to 1000, romantic verse. Rose 
Wyn. 114c up. Verse, 50c a line, Acc. 

Exciting Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Lead novel, 25,000; short stories 1000-6000. Leo 
Margulies. lc, Acc. 


Fifteen Love Stories (Fictioneers, Inc.), 205 E. 42nd St., 
New York 17. (Bi-M-25) Romantic love stories. Novelettes 
shorts 3,500 to 5,000. Peggy Graves. lc min., 


up to 10,000; 
Acc. 


Gay Love Stories, (Columbia Publications, Inc.)—Double 
Action Group) 241 Church St., New York. (Bi-M-15) Third 
person love short stories. Marie A. Park. Ic, Acc. 

Ideal Love, (Columbia Publications, Inc.—Double Action 
Group) 241 Church St., New York. (Q-15) Third person love 
short stories. Marie A. Park. lc, Acc. 


Love Book Magazine, (Popular) 205 E. 42nd St., New York 


17. (M-15) Glamorous dramatic love short stories, novelettes, 
3000-10,000; little verse. Louise Hauser. lec up, Acc. 
Love Fiction, (Ace Mags.) 23 W. 47th St., New York 19. 


(Bi-M-15) Plausible, well-written love short stories 2000-6500, 
strongly dramatic novelettes 7000-10,000. Romantic verse and 
articles. Rose Wyn. 114c up, verse 50c line, Acc. 

Love Novels, (All-Fiction Field—Popular) 205 E. 42nd St., 
New York 17. (M-25) Glamorous modern love stories; shorts 
up to 5000; novelettes to 18,000. Mary Gnaedinger. lc up, 
Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (M-15) Romantic fiction, 3000- 10,000; some verse. 
Louise Hauser. lc min., Acc. 

Navy Romances, 5 Beekman St., New York 7. (Q) Adventure 
love stories, 2000-6000, with G.I. heroes and strong G.I. back- 
ground. Foreign setting preferred. Heroines may be exotic 
and of any color, but miscegenation taboo. Humorous presen- 
tation welcome. Fact-filler articles about service marriages, 
USO romances, Australian brides, etc., 200-2000. Bern Wil- 
liams. 2c up, Acc. 


(Fictioneers, Inc.) 205 E. 42nd St., New York 17. 


New Love, 
2000-5000; novelettes, 


(M-15) Realistic love short stories, 
15,000. Peggy Graves. lc up, Acc. 


WRITERS’ CONFERENCE 
IN THE ROCKY MOUNTAINS 
University of Colorado 
Boulder, Colorado 


JULY 25 - 
Write for 


AUGUST 12 
Information 


EST. 1919 


CHESTER C. BEMIS, ASSOCIATE 


ADELINEM.ALVORD 


WE NEED GOOD SCREEN STORIES 
For studio presentation. Published story 
writers, 10°, commission on sales only. 
New writers, reasonable reading fee. 
SEND FOR BOOKLET: 
FACTS ABOUT WRITING & SELL- 
ING SCREEN STORIES & GETTING 
YOURSELF PUBLISHED. 
IT’S FREE TO ALL 
6605 Hollywood Blvd., Hollywood 28, Cal. 


March, 1949 
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Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length girl angle love novels; will look at 
detailed synopsis. Around 25,000; shorts, 1000-6000. Leo Mar- 
gulies. 1c up, Acc. 

Romance, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
(M-15) Modern stories with occasional exotic or unusual back- 
grounds, 2500-6000; novelettes, 15,000. 16-line verse. Peggy 
Graves. lc up, Acc. 

Ten-Story Love, (Ace Mags.) 23 W. 47th St., New York 19. 
(Bi-M-15) Love short stories, novelettes, up to 10,000, ro- 
mantic verse and articles. Rose Wyn. 114c up, verse, 50c a 
line. Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York 16. (M-15) Love, short stories 1600-6000; novelettes, 
8000-10,000; novels 15,000, girl’s viewpoint. Leo Margulies. Ic 
up, Acc. 

Today’s Love Stories, (Columbia Pubs., Inc.) 241 Church 
St., New York. (Q-15) Short stories with strong love interest, 
1000-4500; verse, with love theme, 4-12 lines. Marie Antoinette 
Park. lc, Acc. ~ 

Variety Love Stories, (Ace Mags.) 23 W. 47th St., New 
York 19. (Bi-M-15) Love short stories, novelettes, up to 10,- 
000; romantic verse and articles. Rose Wyn. 114c up; verse, 
50c a line, Acc. 

TRUE CONFESSION 


Experiences, (Macfadden) 205 E. 42nd St., New York 17. 
(M-15) First-person stories 5000-6000 with by- lines. Also on 
assignment. 


Modern Romances, (Dell) 261 5th Ave., New York 16. 
(M-15) First-person real-life short stories 5000-8000, novel- 
ettes 10-12,000; book lengths 15-20,000; frequent contests for 
cash prizes. Also, short articles dealing with marital prob- 
lems, parenthood, teen-agers, home adjustment; articles help- 
ful to young mothers with small children. Bylines necessary. 
Hazel L. Berge. 4c up, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, young heroes and heroines, with 
strong emotional problems logically worked out, 1500-5000. 
Mrs. May C. Kelley. 2!2c and up, Acc. 

Real Romances, (Hillman) 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; novelettes, 10-15,000; 
articles, 500-1000; fillers. Written from viewpoint of both 
men and women. Mary Rollins. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes, 10-15,000; arti- 
cles, 500-1000; fillers. Written from viewpoint of both men 
and women. Mary Rollins. 3c, Acc. 

Secrets, (Ace Mags.) 23 W. 47th St., 
Dramatic first-person stories from real life. 
novelettes 10,000. Rose Wyn. 3c up, Acc. 

True Confessions, (Fawcett Pub., Inc.) 67 W. 44th St., New 
York 18. (M-10) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000 to 
6000; novelettes to 10,000, by-lined autobiographical stories, 
2000-4000, and first-person fact articles on problems of modern 
living. Inspirational, self help fillers; 500; poetry to 16 lines. 
Walter Schmidt, Ed.; Wm. C. Lengel, Exec. Ed. 

True Love and Romance, (Macfadden) 205 E. 42nd St., 


New York 19. (M-15) 
Shorts 3000-6000, 


New 


York 17. (M-15) First-person short stories 5000-6000; book- 
— 14,000; 2-part serials, 10-12,000. Hope Stuart. Based 
on 3c, Acc. 


New York 17. 
novelettes, 10- 
Short stories, 


True Romances, (Macfadden) 205 E. 42nd St., 
(M-15) First-person short stories 5000-7000; 
12,000; 2-part serials, 10-14,000. Hilda Wright. 
$300; novelettes, $500; serials, $600, Acc. 

True Story, (Macfadden) 205 E. 42nd St., New York 17. 
(M-10) First-person short stories to 7000; novelettes, 
book-lengths, 12,000; 2-part serials, 7-10,000. Ernest Heyn. 
Surprise-ending short-shorts, $100; short stories, $250-$300; 
novelettes, $400-$450; double-lengths, $600-$700; serials, $500 
per installment, Acc. 

TRUE DETECTIVE 


Amazing Detective Cases, 366 Madison Ave., New York. (Q) 
Fact articles on crime cases with mystery and good detective 


work, 1500 to 5000. Official by-lines preferred. Robert E. 
Levee. 2c up, photos $3, Acc. 

Best Detective Cases, 366 Madison Ave., New York. (Q) 
Same requirements as Exposed Crime Cases. 


Best True Facts, (Your Guide Publications) 114 E. 32nd St., 
New York 16. Confession-type material and great fact de- 
tective stories, with a little less emphasis on the sensational 
than required by Women in Crime and Smash Detective. Ruth 
Beck. $75, $100, $125. 

Complete Detective Cases, 366 Madison Ave., New York. 
(Q) Fact articles on crime cases with mystery and good de- 
tective work, 1500-5000. Official by-lines preferred. Robert 

Levee. 2c up, photos, $3, Acc. 

Confidential ee Cases, (Close-Up, Inc.) 241 Church 
St., New York 13. (Bi-M) Sensational detective cases with 
weird settings or tast- moving stories with g¢ detective work, 
3500. Clifford McGuinness. 2c up, Acc.; photos, $3, Pub. 

Crime Detective, (Hillman) 535 5th Ave., New York 17. 
(M) Fact detective stories, current, human emotion, 500; pic- 


tures dealing with crime. Tony Field. 2'4c up, photos $5, 
Acc. 
Exclusive Detective Cases, New York. 


366 Madison Ave., 
(Q) Same requirements as Exposed Crime Cases. 

Exposed Crime + ce Bima 366 Madison Ave., New York. (Q) 
Fact articles on crim with mystery and good detective 
work, 1500-5000. Official af by-tines preferred. Robert E. Levee. 
114¢c up, photos $3, Acc. 

Expose Detective, 366 Madison Ave., New York. (Q) Fact 
articles on crime cases with mystery and good detective work, 
1500-5000. Official by-lines preferred. Robert E. Levee. 2c 

up, photos, $3, Acc. 
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F. B. I. Detective Stories (All Fiction Field—Popular), 205 
E. 42nd St., New York 17. (Bi-M-25) Action stories of Fed- 
eral agents in all branches of the government with emphasis 
on = Any length from 1000-15,000. Harry Widmer. ic 
up, Acc. 

Front Page Detective, (Dell) 261 5th Ave., New York. 
(M-15) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 1000- 
6000. Carlos Lane. 3c to 4c; photos $5, Acc. 

Headquarters Detective, (Hillman) 535 5th Ave., New York 
17. Illustrated current crime stories, 5000. Tony Field. 242c 
up, photos $5, Acc. 

Human Detective, (Close-up, Inc.) 241 Church St., New York 
13. (Bi-M) Sensational fast detective cases with weird 0 
tings or fast-moving stories with g detective work, 350 
Clifford McGuinness. 2c up, Acc.; photos $3, Pub. 

Inside Detectives, (Dell) 261 5th Ave., New York. (M-15) 
True stories of crime investigations under official by-line, if 
possible 1000-6000, stressing mystery, detective work. Carlos 
Lane. 3c to 4c, photos, $5, Acc. 

Leading Detective Cases, 366 Madison Ave., New York. (Q) 
Fact articles on crime cases, with mystery and good detective 
work, 1500-5000. Official by-lines preferred. Robert E. Levee. 
2c up, photos $3, Acc. 


Line-up, (Your Guide Publications) 114 E. 32nd St., New 
York 16. Same requirements as Police Detective, only all 
stories must have a ged editorial paragraph pointing 
out that crime does not pay 

Master Detective, (Macfadden) 205 E. 42nd St., New York. 
(M-25) True crime stories 4000-7000. John Shuttleworth. 
3c-4c, photos $4-$8, Acc. (Send for Hints Booklet.) 

National Detective Cases, Madison Ave., New York. 
(Q) Fact articles on crime cases, with mystery and good 
detective work. 1500-2000. Official by-lines preferred. Robert 
E. Levee. 2c up, photos $3, Acc. 

Official Detective, 400 N. Broad St., Philadelphia 30. (M-25) 
True detective crime-detection stories 5000-7000; photos. H. A. 
Keller. Acc. 

Police Detective, (Your Guide Publications) 114 E. 32nd St., 
New York 16. True crime stories to 5500. with photos of peo- 
ple, both criminals and detectives, involved. Stories should 
start off with a moral tone, a preliminary paragraph extolling 
the police work in the case. One comic form story in each 
issue. No cases prior to 1944 unless they have been reopened. 
Ruth Beck. $100, $125. 

Real Detective, (Hillman) 535 5th Ave., New York 17. 
True illustrated crime stories, 5000; official by-lines preferred 
but not imperative. Tony Field. 21, gc up, photos $5, Acc. 

Revealing Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York 13. (Bi-M) Sensational fact detective cases with 
weird settings or fast-moving stories with good detective work, 
3000-3500. Clifford McGuinness. 2c up, Acc.; photos, $3, 


Pub. 

Smash Detective, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Crime stories of especial violence; con- 
fession-type stories and exposes. Foreign stories O.K., pro- 
viding they have all the other elements. Ruth Beck. $75, 


$100, $125. 

Special Detective, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Same requirements as True Crime. 

Startling Detective, (Fawcett) 67 W. 44th St., New York 
18. (M-15) Factual crime material, current or older. 4000- 
6000; shorts, 10,000. Hamilton Peck. 3c up; shorts, 5c, Acc.; 
photos, $5 each, Pub. 

Ten True Crime Cases, 366 Madison Ave., New York. (Q) 
Fact articles on crime cases with mystery and good detective 
work, 1500 to 5000. Official _ lines preferred. Robert E. 
Levee. 142c up, photos $3, 

True Crime, (Your Guide Publications) 114 E. 32nd St., 
New York 16. (M) Current or classic crime cases, true- crime 
fact novelette, 15,000-20,000; by-lined editorials by a name 
crime-fighter or detective (special rates); series articles to 
3000 on crime subjects; personality pieces, or profiles on 
famous detectives and law-men; instructive crime detection 
articles; photo features, fillers, cartoons, crime puzzles, games, 
etc. Ruth Beck. 2c, up. 

True Detective, (Macfadden) 205 E. 42nd St., New York 17. 
(M-25) True detective, crime stories with actual photos, = 
or without official by- line, 7000. Send for Hints Booklet 
John Shuttleworth. 3c-4c, photos $4-$8, Acc. 

True Police Cases, (Fawcett) 67 W. 44th St., New York 18. 
(M-25) First-person detective stories to 8000; fillers 500-1500; 
cartoons. Sam Schneider, Mng. Ed. Stories, 3c up; fillers 
5c, Acc. ist N. A. serial rights. 

Uncensored Detective, (Hillman) 535 5th Ave., New York 17. 
(M) First-person stories by persons involved in current crimes, 
5000, particularly convicted women criminals. Query. Tony 
Field. 2%2c and up, photos $5, Acc. 

Whisper, (Harrison Publications) 201 W. 52nd St., New York 
19. (Bi-M) True-fact tabloids, 750-1000. Invites queries from 
fact-detective writers. Larry Saunders. $50 (Extra for ph.‘os), 


Acc. 

Women in Crime, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Crime-detective stories involving female 
criminals. Cases of especial violence. Stories involving models 
(Hollywood or theatrical backgrounds are naturals). Good 
pictures. Confession-type stories and exposes. Ruth Beck. 


$75, $100, $125. 


TYPING 

4 Electric Typewriter 25 years experience 

°° Manuscripts 40c per thousand words. Poetry lc per line. 
is Minor corrections in grammar, punctuation, spelling, 
°° etc., if desired. One carbon copy and extra first 
» page free. 

4 Also mimeographing, addressing, etc, at reasonable 
~ rates. YOU PAY POSTAGE 

THE COPY CAT 

*¢ Stenographic Service Bertha Treben Comstock 
“~ P. O. BOX 1166 JEROME, IDAHO 
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RADIO-“TV BRIEF 


was estimated that over ten million tele- 
nee, from the Atlantic coast to Mississippi, saw 
President Truman's inauguration on January 20th. 
This historic event was instantly telecast to 16 
cities now connected by the television network of 
coaxial cable and micro wave relay. few days 
later film transcriptions and kinescope film record- 
ings were shown on TV stations not yet a part of 
the coax web. This marked a new era in electronic 
development. 

Reports from manufacturers and retailers of tele- 
vision equgipment show that 935,758 sets are now 
distributed in 36 cities now serviced by TV stations. 
These figures include home installation as well as 
public places. Statistics show that 80% of all sets 
are in private homes. Further survey discloses that 
the majority of set owners are in the middle and 
lower income brackets. TV is not exclusively for 
the carriage trade. Retailers who have been testing 
this medium are gratified with results obtained 
from video families. This is a clue for writers to 
follow in creating suitable material. Entertain- 
ment should be leveled at this large audience eye- 
cue. 

KTTV that started transmission January '49 in 
the Los Angeles area is the seventh television sta- 
tion operating in this market center. KTSL was 


the first. It went on the air as an experimental 
station in 1931. Los Angeles now has 79,640 tele- 
receivers. So far there are 87 sponsored telecasts 


using spot commercials and full programs on the 
various L. A. stations. 

The Denver Television Company will make use 
of film scanning as a part of their programming. 
Films will be shown on all telecasts on all stations 
but there will be a need for live studio production. 
It is the immediacy and intimacy of television that 
makes it such a novelty. Here is how Patrick H. 
Crafton, Supervisor of Programs for WEWS looks 
at the matter: (1) Sports and remote or mobile 
pickups, 40%; (2) Dramatic, audience participa- 
tion and general variety studio shows, 35%; (3) 
Films, 25%. This is about how programming 
will be handled. 

In addition to. the 165 weekly commercial net- 
work broadcasts by national advertisers there are 
hundreds of regional and local radio shows ema- 
nating from 1969 AM and 1603 FM stations now 
transmitting in the United States and its posses- 
sions. Many of these outlets buy 2nd and 3rd _per- 
formance rights to scripts already aired on the net- 
works. Writers having such material should con- 


Writers’ Rejects 


The Magazine of Selected Rejects 
We Print Stories, Articles and Poems 
Publishers Would Not Buy! 


Detailed, Constructive Criticism Given 
With Each Published Reject 


e Beginning Writers Say Writers’ Rejects 
Teaches Them How to Write. 

e Selling Authors Say It Keeps Them 
From Getting Rutted. 

$2.50 a Year — Sample Copy 25c 


WRITERS’ REJECTS 
243 W. 4th St., Dept. 2, New York 14, N. Y. 


March, 1949 


tact Ronald Dawson Associates, 545 Fifth Ave., 
New York 17, N. Y. This organization does a 
large script syndicate business that pays royalties 
for produced material. 

A strike against packagers and advertising agen- 
cies has been settled favorably by the Radio Writ- 
ers Guild. Now writers are assured of a minimum 
basic rate for network and local broadcasts. They 
may also maintain ownership in their creations 
after they have sold first performance rights. How- 
ever, there are still a few programs that are holding 
out—namely: Grand Central Station, First Nighter 
and Curtain Time. These three shows buy all 
rights in perpetuity which is unfair to the author, 
and deprives him of all resale of inherent rights. 


“Stars Over Hollywood,” heard every Saturday 
over CBS, is sponsored by Armour & Company and 
is open to freelance writers. They want half-hour 
dramatic scripts, written in two acts, on subjects 
from melodrama to romance. The plot should 
center around a leading personality, either man or 
woman. Keep the cast down to as few as possible. 
$250 is paid for one performance right only. Con- 
tact George Stern, MCA, 9370 Burton Way, Bev- 
erly Hills, Calif. 


There are 42 comedy shows piped out of Holly- 
wood weekly. One hundred and four staff writers 
are responsible for these zany stanzas. Bob Hope 
and Ed Gardner of “Duffy’s Tavern” employ 10 
gagsters each. They are always looking for new 
talent. Starting salary $75 a week. 


Skippy Hollywood Theatre pays $250 for origi- 
nals and a lower rate for 2nd rights to scripts that 
have been produced elsewhere a year or more ago. 
The best way to learn the requirements of this 
feature is to listen when it is broadcast, transcribed, 
in your locality. However, Budd Lesser, Script 
Editor, says that he is more interested in a good, 
well-constructed play than along what lines it is 
written. Contact him at Les Mitchel Productions, 
9310 Hillrose, Sunland, Calif. 


POETS 


Your poems criticized by writer with over 20 years 
of paid publication in more than 200 markets— 
literary, juvenile, humor, religious, books, news- 
paper columns. One poem to 36 lines, $1. Group 
of 6, $5. Enclose fee and SAE with material. 


BLUE PENCIL SERVICE 
6420 Santa Monica Bivd., Hollywood 38, Calif. 


IF YOU HAVE WRITTEN AND 
WANT TO SELL 


Radio or Television scripts 


Screen Stories or Stage Plays 


Contact me immediately. 


SCOTT CARLETON 
"Box 3067 Studio 14 


28, Calif. 
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Farrar, Straus and Co., 53 E. 34th St., New York 
16, will award prizes for the best letter from each 
state outlining reasons why Martha Foley and 
Abraham Rothberg have (or have not) picked the 
most representative story from the writer's state for 
their anthology “U.S. Stories: Regional Stories from 
the 48 States.” For the best letter (either pro or 
con) the publishers will award a complete set of 
the University Classics (8 volumes). In addition, 
where the writer is a student, a duplicate prize will 
be awarded to his instructor. Letters should be at 
least 200 words in length, and should be mailed not 
later than May 15, 1949 to U.S. Stories editor, Far- 
rar Straus and Co., above address. List of contents 
of the book may be secured by. writing to the editor. 

B. 8. & B. Beacon, 720 Delaware, Kansas City, 
Mo., a free monthly house-publication, pays 525 on 
acceptance for an occasional short story, 1500 to 
1750 words, of general interest, and in good taste 
that makes it acceptable for family reading. “‘Noth- 
ing preachy, though!” warns Marje Sweeney, editor. 

The Poets’ Study Club of Terre Haute, Ind., is 
sponsoring its Seventh Annual Poetry Contest for 
poets throughout the nation. Writers are welcome 
to send one or two unpublished poems, each no 
longer than 20 lines, written in any form, serious 
or humorous. First prize will be $5, cash. For 
complete set of rules send 5 cents to Mabel Skeen, 
131 S. 13th St., Terre Haute. 

The Benham Syndicate. 292 Madison Ave., New 
York 17, specializes in fun facts for newspapers 
and house organs. 

Peninsular Life Magazine, 108 FE. 25th Ave., San 
Mateo, Calif., a monthly circulated throughout the 
San Francisco Bay region, uses well-written articles 
slanted toward this area, particularly historical, if 
not trite, overworked “school book” stuff, with fill- 
ers and photos with the same slant. Payment is 
made “according to worth,” on acceptance, accord- 
ing to Marion S. Dean, editor. 

Best Years (formerly Tom Breneman’s Maga- 
zine), 420 Lexington Ave.. New York 17, is in the 
market for true personal experience articles deal- 
ing with drama in daily life. “These must be 
highly emotionalized and handled in narrative 
style,” states Grace M. Poston, Managing Editor. 
“Articles may run from 1500 to 2500 words.” Miss 
Poston mentions as examples “Why I Believe in 
Immortality” in the February, 1948, issue, “I Saw 
Him Rise Again,” in which a crippled boy rises 
from his bed to walk again on Easter, in the April, 
1948, issue. Just begun is a series of “Reports from 
the People,” authentic human documents present- 
ing real problems which face all of us today— 
and how they were solved, such as “We Wanted 
a Large Family,” “We're Not Hungry But ; 
Also wanted are nostalgic stories in which the 
nostalgia dates no farther back than the early years 
of this century—sentimental, reminiscent stories of 
families, children, and the phases of life in Amer- 
ica over which we grow sentimental. (“In other 
words, good inspirational corn.’’) 

Telegraph & Telephone Age is located at 25 
Beaver St., rather than Beacon St., New York. 

America, 329 W. 108th St.. New York, is now 
being edited by R. E. Hartnett, S. J. Payment for 
articles on topics of current social and political in- 
terest, rural problems, etc., runs about 2 cents a 
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word—S35 for an 1800-word article. 


The American Scholar has moved from 5 E. 44th 
St.. New York 17, to 415 Ist Ave., New York 10. 
Child Siudy has changed its address from 221 
W. 57th St., New York 19, to 132 E. 74th St., New 
York 21. It makes no payment for the articles 
it uses on child development, child psychology, ete. 
Magazine Digest, so long at 20 Spadina Rd., is 


lh. 


now located at 60 Lowther Ave., ‘Toronto 5, Can- 
ada. 
Best (formerly The Southern Literary Messen- 


ger) Newsdigest Publications, Washington, D. C., 
is accepting nothing at present. 

Baby Talk, 149 Madison Ave., New York 16 

(formerly at 420 Madison Ave., New York 17), a 
monthly for new and expectant mothers, pays 114 
to 3 cents a word on acceptance for mother-father- 
baby experience articles, 500 to 1000 words. Verse 
and fillers also are used. All rights are reserved, 
according to Irene Parrott, editor. 
Desirable, 836 S. Michigan Ave., 
Chicago, is announced by the editors of Home 
Desirable, same address. The new publication will 
use the same type of articles—home modernization 
through plumbing and heating, 850 words; home- 
making material, well illustrated; human interest 
features for family—except that all material must 
be sharply slanted to farm living. Rates are 2 
cents a word on publication. Helen C. Jones is 
editor. 

Welcome News, now at 404 W. 9th St., Los An- 
geles, instead of 504, is overstocked until Fall. 

Reader’s Scope, 114 E. 32nd St., New York 16, 
has been dropped from our Handy Market List by 
request of the publishers. 

Grit, Williamsport, Pa.. has raised its weekly 
price from 7 cents to 10 cents. Its big stress is on 
Americanism and family subjects. 

Comedy World and the Professional Cartoonist, 
104 FE. 40th St.. New York, has opened a “Cartoon 
Showcase” for embryo fun artists. Payment for 
winning contributions is $5. Be sure to include 
self addressed stamped envelope. 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. 
This nationwide record improves constantly. 

For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary College. 
Most of my work with private pupils, ranging from be- 
ginners to Pulitzer Prize winners is done by correspond- 
ence. My Unabridged Rhyming Dictionary ($3.60), Com- 
plete Book of Scansion ($3.60), and Poets’ Handbook 
($1.60) are now standard. Why neglect longer the many 
profits from versification? Write today; you are unfair 
to yourself to delay longer. Send $1 for trial criticism 
of 1 poem. 


CLEMENT WOOD 


Farm Home 


BOZENKILL 
DELANSON, N. Y. 


ANALY ZE Handwriting 


NEW, uncrowded, fascinating field. Grati- 
fying earnings reported by graduates in 
Employment, Credit, Social Service, Po- 
lice and Entertainment fields. Others 
have developed profitable private prac- 
tice, full or spare time, as Personal 
Problem and Vocational Counselors. 
Send for 3000 word TEST LESSON 
and Grapho Analyst FREE. 

A.\.G.A. Inc., Dept. 132 Wilhoit Bidg., Springfield, Mo. 
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TOOLS 


FOR YOUR CRAFT 


Confession Formula and Technique__$1.00 
There’s Money in the Novelette____ 1.00 
The Novel: Plan and Production____ 1.00 
Enclosed Find Check 1.00 
How to Make Love in the Pulps_-___ 1.00 
Basic Technique of Fiction_____-_~-- 1.00 
Write Mystery Fiction 


HUGH L. PARKE 
WRITERS AGENCY 


ok 


389 Tuxedo Avenue Detroit 3, Michigan 
Ghosting THATSTANDS 
OUT 

One of my ghosted novels is a top seller 
in religious book stores. Two other books 
have sold 10,000 copies. Consideration 
reading of your idea $1.00. Criticism if | 
do not accept. Extra charge for detailed 
work. 

“Writing for a Living’’ 207 pages, cloth - = 


“How to Publish Profitably’’ paper 0 
“Atomic Short Story Technique” paper _ 1.00 


RICHARD TOOKER 


P. O. Box 148 Phoenix, Ariz. 


AJ 


GHOSTWRITER 


Nineteen years experience in mending writ- 
ing for marketing. | do not tell what to do. 
I do it for you. Reference women’s WHO’S 
WHO. Correspondence requires return post- 


age. NATALIE NEWELL 


2964 Aviation, A.J. Miami 33, Florida 


‘IT ISN’T TOO EARLY FOR SUMMER PLANS FOR 
THE TENTH YEAR AT MY WRITERS’ COLONY 


Why not spend your vacation with me in N. H.? Three meals 


a day talking shop. Priv. Instr. (or crit. service by mail all 
vear.) 
MY TECHNICAL LIBRARY 

1—WRITERS: HERE'S HOW! (Basic Technique)........ $1.00 
2—WRITERS: HELP YOURSELVES! (Formulas)........ 2.00 - 
3—WRITERS: LET’S PLOT! (Plots for everything)...... 2.50 
4—WRITERS: MAKE IT SELL! (Advanced Technique).. 2.00 
5—WRITERS: LEARN TO EARN! (Advanced Orders).... 2.50 
6—WRITERS: TRY SHORT SHORTS( (9 types explained) 3.00 


2131/3 Ridge MILDRED I. REID 


WRITERS: 
TRY SHORT SHORTS 


by MILDRED |. REID 
and DELMAR E. BORDEAUX 


Evanston, Illinois 


Writers, don’t fumble! Get this book and start selling 
short shorts! An authoritative analysis of each of the 
nine types of the short short story with explanations and 
illustrations of every phase of short story technique. The 
12 best short short stories reprinted and analyzed. 

275 markets paying up to $400.00 for good short 
shorts. 
stories wanted, and prices paid. 

Written by a selling author and experienced teacher of 
creative writing, this book can start you on your way. At 
all booksellers or direct from publisher. 


BELLEVUE BOOKS 
$3.00 
Rockford, Ill. 


303 Trust Bldg. 
March, 1949 


List arranged with editors’ comments, types of 


Famous Author Praised Palmer 
Gerirude Atherton wrote: “The 
most practical, economical and 
time-saving method I know of 


in learning to write is the 
Palmer Institute Method: (1) 
at home, at your own conveni- 


ence, (2) complete, thorough 
instruction, and (3) individual, 
professional coaching.” 


Here’s How Palmer 
Students Are Doing 


—how does your own success compare 
with these? 


Editors’ Checks Pay for Course 

“Four months with Palmer gave me more prac- 
tical help in writing than my four year college 
course. Before taking the course, I had received 
five rejection slips to one acceptance; now the situ- 
ation is more than reversed. I am glad to give 
Palmer my wholehearted recommendation.”’—Rev- 
erend Donald H. James, Titonka, Iowa. 


Now Sells to Big Magazines 

“Since working with Palmer I’ve been able to 
sell to The Post, American Magazine, Life, Coronet, 
Esquire, Liberty, and several other top pay maga- 
zines. Reader's Digest paid me $300 per printed 
page for the reprint rights to one of my articles, 
and I received more than $500 in royalties for 
radio broadcasts based on another article.”—Keith 
Monroe, Santa Monica, Calif. 
Beginner Receives $125 Check 

“Before taking the Palmer course I knew nothing 
about writing. All I possessed was the urge and a 
battered old typewriter. Now, after studying with 
Palmer, I have sold short stories to The Family 
Herald, Weekly Siar, and others. One brought me 
a check for $125. I have also received several en- 
couraging letters from big-slick editors.”—Edith P. 
Wortman, Albany, Ga. 


FREE Book Tells How 


Find out how Palmer can 


help you: send for free illus- 

trated book, “The Art of Writ- | APPROVED 
ing Salable Stories,” which 

gives details of Palmer’s proven FOR 
home-study method, plus case 

histories of successful graduates. VETERANS 


Send today. 


PALMER INSTITUTE OF AUTHORSHIP, Est. 1917 
Member, National Home Study Council E 
Desk G-39, 1680 N. Sycamore, Hollywood 28, Calif. 


FREE 
BOOK 


PALMER INSTITUTE OF AUTHORSHIP 
Desk G-39, 1680 N. Sycamore 
Holiywood 28, California 
Please send me free illustrated book, ‘‘The Art of 
Writing Salable Stories,’’ explaining the unique fea- 
tures of your training. This request is confidential 
and no salesman will call. 


Check here Dif eligible for veterans’ training. 
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QDR 
SEND FOR FREE CATALOG 


High standards of performance maintained year in 
and year out, explain the long life of the OLDEST 
WRITERS SERVICE (established 1893). A complete 
service for short stories, BOOKS, articles, essays, 
verse—we criticize, revise, type, market. Catalog 


Free of Dept. J 
Agnes M. Reeve, Director Franklin, Ohio 


A LOW COST PUBLISHING SERVICE: 
For Authors 


We print, publish and distribute your manuscripts in 
book and pamphlet format. Send for Bulletin 6. } 
The William-Frederick Press ‘ 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. ¢ 


MORE SALES for More Writers! 


We have made and will make the first sale 
for new writers. Will you be the next one? 
Your story, article, novel can be profitably 
placed in one of our many markets in the 
world’s largest publishing center. 


If you are satisfied to work till you make the 
first sale, we shall work with you. Our expert, 
friendly help will show you the way. No, you 
aren‘t going to click, if you write the first man- 
uscript and treat it like a sweepstake ticket. 
If it’s in you to persist, plug and sweat, you are 
going to feel the thrill of the sale and check 
like many others who came to us. 


Our commission is 10%. Our fee to read, 
sell or criticize is $1 per 1,000 words, up to 
5,000 words—and it’s 50c per 1,000 there- 
after. For a 5,000-word manuscript it’s $5. 
For a 3,000-word manuscript or less it’s $3, our 
minimum fee. Each script should be accom- 
panied with return postage. 


$4 for novels. Our need is urgent. Editors 
want first novels with new and refreshing ideas. 
Our first reading and letter of appraisal to you 
will be given on your novel for $4. It doesn’t 
matter, if it’s your first, second or third novel, 
we have the markets and will sell it on a 10% 
commission basis, if it has any sales value. Be 
sure to pay the Express Charges on your ship- 
ment—and, if you ship by mail, be sure it’s 
First Class. 


Short stories with any plot or theme, and 
articles on economic, social and political prob- 
lems are wanted. To make the sale, may we 
advise that you send your manuscripts now— 
and the more you send, the better we can work 
with you. After making two sales for you, we 
drop the fee and sell on a straight commission 
basis. 


MANUSCRIPT BUREAU 


154 Nassau Street — Tribune Bldg. 
New York 7, N. Y. 
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MOSTLY PERSONAL 
(Continued from Page 3) 


rado doesn’t turn poet to welcome these warm 
spring days! . . . Little Richey is toddling every- 
where: book-case to magazine rack to flowers: type- 
writer to dictaphone to adding machine. He thinks 
grown-ups have a disagreeable refrain, “No! No! 
Richey! No!” But he’s a darling just the 
same. 

Marriages and babies! I should keep young with 
all the young life that goes on around me! Within 
a month of each other, both of my mailing depart- 
ment girls—Jo-Ann and Veolia—were married. Jo 
Ann returned to work, but Veolia is a farm wife. 
Dorothy, a G.-I. wife, took Veolia’s place. Today 
she asked for time off to see her doctor. I know 
what that means! But I like to see them have 
their babies young! John and f had four little 
ambition spark-fanners by the time we were thirty! 


Detective Pulp Plots Causing You Trouble? 
Don’t waste valuable time writing detective stories 
based on imperfect plots. | analyze your plot 
outline, show you what it needs, and tell you what 
the pulp detective magazines like. Comprehensive 
plot criticism: $1.00 Each. Enclose stamped, re- 
turn envelope, please. 
WILLIAM H. BUSHMAN 

P.O. Box 436-A St. Louis 3, Mo. 


* CLINICS CONSULTATIONS CONTESTS + 
June 5-7th $1000 Cash % 
& 6th SOUTHWEST WRITERS’ CONFERENCE 
$ Send stamped envelope for details to SS 
& Dee Woods, Director 3 


406 So. Carancchua Corpus Christi, Texas 


Published Authors 
Will Help You 


Want a book ghosted? An article or a 
short story? A_ plot idea adapted for 
SCREEN, for RADIO, or for STAGE? 


Let talented writers help you. Replot your 
manuscript into a colorful, dramatic story. 
Recreate your characters into living per- 
sonalities. Revitalize your situations. Make 
your story move as a thrilling vehicle of 
romance or adventure. 


| have selected a staff of writers, critics, 
and story specialists from among the best 
writing talent in Hollywood. For them, no 
job is too big or too small that will sell. 


Also, criticism, revision and directing in 
rewrites. All work by experts in their 
chosen field. SALES ASSISTANCE. Only 
manuscripts or ideas of merit wanted. 
Please write details of help needed. And 
send a manuscript or two if you wish. 


Illustrated 3000-word brochure on request. 


H. D. BALLENGER 


1509 Crossroads of the World, Rm. 102-A 
Hollywood 28, California. Phone HI 0193 
1 
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Deadline for submission of scripts for the Arts 
of the Theatre Foundation, Inc., 6 W. 77th St., New 
York 24, 1949 Competition is April 15, 1949. 
Scripts must be full-length piays—typewritten. 
Photostatic proof of copyright within the last 24 
months must be included. Each script must be 
accompanied by a letter listing name, address, and 
age, as well as a self-addressed properly stamped 
envelope for return of script. Only one play may 
be submitted by a contestant, and no previous entry 
may be re-submitted. Musicals, adaptations, trans- 
lations and collaborations are excluded. Any 
script entered in the contest will be disqualified if 
announced for commercial production prior to the 
judges’ verdict. Two awards of $2000 each will be 
made by January 15, 1950, payments to be made in 
12 equal monthly instalments. The decision of the 
judges will be final. 


HOW TO PUBLISH 
4 
YOUR OWN BOOKS 
Make publisher's PROFIT plus author’s ROYALTY 
*%° by publishing your own books. New book coming 54 
°° April 15 shows how easy it is to get your own » 4 
=material copyrighted, printed, bound, publicized 
+d and sold. Cash in on the big market for Ameri- % 
cana, how-to-do-it, biographies, etc. This fact- 
@ packed book is written by a successful self-pub- *%° 
lisher. Getting rejections? Publish your own! Re- 
& serve your copy of HOW TO PUBLISH YOUR *% 
5S OWN BOOK. Send $2 today! (Cloth bound, $3) % 
3 
JACK D. RITTENHOUSE 
% 940 So. Grand Ave. Los Angeles 15, Calif. % 


Keep on endeavoring to indite 

Songs to ease your soul of sighing: 

Anyone can learn to write 

After twenty years of trying. 
But it does help to read your not quite poems 
to a good listener. Send me two cents a line, 
along with say 50 lines of your verse, and | will 
criticize it constructively. Who knows? perhaps 
together we can cut the period down to ten years 
of trying? 


KELLY JANES, Box 84, Monterey, Mass. 


MANUSCRIPT SERVICE 


* Quality typing, minor corrections, 55¢ thousand a 
Good bond One carbon Pica type 
Editing and typing, $1.10 thousand 
Spelling, punctuation, awkward phrases, etc. 
Revisions by arrangement 

é R. K. SHIPLEY 4 


249 S. 8th St., Ist Floor, Philadelphia 6, Pa. ¢ 


LITERARY AGENTS 
FOR 28 YEARS 


We sell books, short stories, articles, plays, radio scripts. 
Verse also considered. Editing, revision, criticism. Be- 
ginners welcomed. Personal representation for established 
authors. Write for information and references. 


ANITA DIAMANT 
The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N. Y. 


ILLUSTRATE WITH PHOTOGRAPHS 


’ WRITERS: Your pictures enlarged to 8” x 10”, 
& fifty cents each; attention given to proper con- 
trast and composition. Minimum order $1.00. 
“ Cash with order. 


PETER KEEGAN 
# 131A West 42nd St. New York, N. Y. 3 


March, 1949 


YOUR 
WRITING 


DOUBLE INCOME 


Write SALABLE STORIES by using a 
“Sherwood BRIEF.” 


Stop wasting time on stories that don't sell! Double 
your writing income—and more—by devoting your 
writing talent wholly to soundly plotted character 
motivated action packed STORIES THAT SELL. 
A “Sherwood Brief’’ is a rough draft of a character 
story. It consists of a concentrated, soundiy plotted 
narrative, exciting description, natural conversation, 
currect lingo, trade namies, and sparkling action inci- 
dents—all written expressly for you. From this Brief 
you write your own story in your own words—the 
quick, easy way. 

You will be amazed at how easy it is to write 
successfully using ‘‘Sherwood bBriefs."’ One Client 
sold 3 stories from 4 Briefs. A radio writer uses a 
Brief a week. 


WRITE TODAY FOR FULL INFORMATION! 
Author, Professor, World Traveler, Radio 
Artist, Lecturer 


1421 So. Walnut Grove Ave., Rosemead, Calif. 
FAY M. SHERWOOD 


POETS: Send self-addressed stamped envelope for 
Me PRIZE PROGRAM; Quarterly prizes $25; 
Poetry Book Contest, etc. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 


(Published monthly since May, 1929; 25c a copy, $2 a 
year) 


624 N. Vernon Ave. 


Dallas 8, Texas 


FOI IAA AAI IAI I IIIS IS SSSSSASSS SAAS. 
I'LL DO IT FOR YOU 


: Sick of rejects? I have ghost-written millions of 
words of stories, articles, books, for hundreds of sat- 
* = «isfied clients. I may be able to help you see your 
«= =«name in print and make money on your raw material. 
* Reasonable rates. Particulars FREE. 

*« 


WILL HEIDEMAN 
Dept. A, 211 S. Valley, New Ulm, Minn. 


FOR 


PROMPT TYPING SERVICE 
Pica Type 
EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, with 
flawless spelling, punctuation, and grammar. First copy 
on Eaton—20 pound bond; carbon free. Mailed flat with 
your original. Fifty cents 1,000 words. Novels, shorts. 


Marie Adams, 1612 High St., Des Moines, lowa 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
coutses in Short-Story Writing, Juvenile Writing, Article 
Writing, Versification and others, offer constructive criti- 
cism; frank, honest, practical advice; real teaching. 
All courses moderately priced. 
For full particulars and a sample copy of the 
WRITERS’ MONTHLY, write ay to: 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


Want an Honest-to-Goodness 
Helpful Criticism of Your 
Manuscript? 


| AM NOT AN AGENT—BUT | do promise 


to read every word of your manuscript. If 
| think it stinks, | will frankly tell you so 
—but, more than that—1 will suggest how 
to decontaminate it. At 90 cents a 1000 
‘words, it’s a darn good service! 


CHARLES R. PRICE 
£4110 45th St. San Diego 5, Calif. 
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YOU CAN 


Our Students are winning Cash, Cars, 
Diamond Rings, Travel Trips, Fur Coats, 
Radio-Phonographs, Washing Machines, 
Watches and other tempting prizes. 


You, too, can cash in on Contests—by 
learning the Secrets of Winning from the 
“School of the Stars’’—the School America’s 
Biggest Winners voted Best in 6 impartial, 


independent Polls. 


Write NOW for a FREE copy of the 
newest “SHEPHERD CONFIDENTIAL CON- 
TEST BULLETIN’’—bringing you the finest 
Winning Help for the biggest contests now 
on. It’s yours for the asking! 


Shepherd School 


Dept. A, 1015 Chestnut St. 
Philadelphia 7, Pa. 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they win by 
pull. He sells his own writings, too. 


THE CRIMSON THREAD 


(Continued from Page 6) 
principal character is feeling. 

Get a red pencil and try this on a story of your 
own. A few minutes will show you where you have 
dropped the thread, left gaps in your real story. 

Your story is the emotional conflict in the breast 
of the central character. Write that story and 
you're on the road to more and better sales. 


Junior Entertainment, Inc., 1300 Logan St., Den- 
ver 3, is sponsoring a Children’s Play Competition, 
closing date, September 1, 1949, with £100 offered 
for the best original play. 550 for the second best; 
$75 for the best adaptation, and $40 for the second 
best. Plays must be approximately 45 minutes 
playing time, and should be designed for perform- 
ance before audiences of elementary level. Plays 
must be adaptable to trouping and be limited to 
12 essential characters. For entry form and_ full 
conditions of entry, write to Junior Entertainment, 
Inc., at the above address. 


SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
plane to help lonely, refined, marriageable men andwomen 
find compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


a. 


5703 Broadway 


WRITERS .. . 


WORK TO DIRECT ORDER ONLY! 


Title Mag Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 


| have written and sold the above articles plus 
1000 others in the past 15 years to over 100 dif- 
ferent national magazines. 
My students—WRITING AND SLANTING TO DI- 
RECT ORDER ONLY—are featured today in scores 
ot newsstand publications. 
| have developed a NEW-— COMPLETELY PER- 
SONAL — ABSOLUTELY INDIVIDUAL—Course in 
Article Writing SLANTING YOUR PERSONAL 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 
No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 

Write for Terms and for FREE Pamphlet, 

“Writing To Direct Order Only.” 


WILL H. MURRAY 
Cleveland 4, Ohio 


TRADE JOURNAL 
DOLLARS 


No matter where your home, you may serve 
as correspondent for a number of trade maga- 
zines! ‘“TRADE JOURNAL DOLLARS” explains 
how to obtain such jobs and how to round up 
and write news and features; it also gives an 
elaborate list of salable articles. 50c. 

“‘CHECK A DAY FOR FILLERS” is a hit over 
the United States and abroad because of three 
features: 1. How to “dig up’’ and write maga- 
zine fillers; 2. 365 subjects, one a day for a 
year; and 3. The leading markets for these 
short articles, paying up to 10c per word. 50c. 

“99 KINDS OF COLUMNS TO WRITE” is 
a short-cut to success in newspaper and maga- 
zine columning, solving problems of what to 
write about, the preparation, and how and 
where to sell columns. 50c. 

“$200 A MONTH WITH YOUR CAMERA” 
is a course in camera journalism, plus forty 
ways to make photographs pay. 50c. 

“THE WRITER’S BOOKKEEPER” enables you 
to know your profits and losses as a writer 
and also provides a manuscript record. 50c. 

Sold Separately Or All For $2.00 
Satisfaction Guaranteed! 


FRANK A. DICKSON 
1006-A Elizabeth St. Dept. J Anderson, S. C. 
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The Author & Journalist 


PRIZE CONTESTS 


I'LL TREAT THEM KINDLY 
(Continued from Page 8) 
tal quirks or physical properties out of the 
ordinary. 

Judge Bates has two tags: one, his whiskey-jug, 
used as a gavel, a club, or just to hold “‘forty-rod.” 
The other “tag” is his correct English and_ his 
courtesy and soft-spokenness except when riled. 

Tobacco Jones (who, incidentally, has no given 
name othr than “Tobacco”) has tags, also. One 
is his plug of “chewin’ terbaccer.”” Another is his 
murdering of the English language. 

Once started, once liked by editors, character 
“series” are easier to write than stories starring 
other characters: The writer already has his char- 
acters firmly established in mind. 

Judge Bates and Tobacco Jones have bought me 
a new car, bought a nice home, and still they stand 
beside me, asking for another adventure through 
sagebrush and gunsmoke. 

And I'll treat them kindly. 
bullet, vou can bet that! 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . 
AND SELL WITHIN THREE MONTHS. 
In past years | have sold some 3000-3500 
stories . . . articles... serials . . . series. 
Now I’m teaching it. 
ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentais of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 


They won't stop a 


Pulitzer Prize-winner in poetry—Member of 
National Institute of Arts and Letters (for 
American writing of permanent value)— 
Studied at Bowdoin College, Princeton, and 
Oxford—Was Rhodes Scholar—Noted lec- 
turer, and author of 35 published works, 
including poetry and prose — Now Pierce 


Professor of English at Bowdoin College. 
J 
J) 
J) 
J) 


Also: Instruction in voice by 
LOUIS GRAVEURE 
Oil Painting by FREDERIC TAUBES 
Water Color Painting by 
JACOB GETLAR SMITH 


CORPUS CHRISTI 
FINE ARTS COLONY 
June 1-14 
Tuiiton $30.00 
Senior College Credit $40.00 
Registration fee—$10.00 
For further information, write to: 


Mrs. John A. Vail, General Chairman 


Study Poetry 
and Short-story Writing 
under the personal direction of 
ROBERT P. TRISTAM COFFIN 


March, 1949 


Ross Street 


For That 


“What To Write” 


Feeling 


Tap the rich treasury of ‘49 story 
and article ideas researched 
for you in 


Schoyer’s 
VITAL ANNIVERSARIES 
For 1949 


A comprehensive review of the OVER 600 
anniversaries of historical events claiming 
outstanding editor and reader interest this 
year. 

You'll find literally hundreds of subjects 
and_ idea-starters on BIOGRAPHY, DIS- 
ASTERS, ART & MUSIC, EXPLORATION, 
RELIGION, CRIME, SCIENCE, ODDITIES, 
SPORTS, POLITICS, HUMAN INTEREST. 


Each with a paragraph background ena- 
bling you to readily develop the type of 
current interest material that will ‘‘sell’’ 
editors in ‘49. 


Equips you with a colorful idea source for 
years to come. 


Order Today For Fullest Use! 


Send price of $2.00 (refund guaranteed if 
you are not pleased) to 


Will Schoyer & Co. 


Pittsburgh 19, Pa. 


74 
J 
¢ ) 
J 
) 
| 
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IMPORTANT BOOKS 
FOR WRITERS 


“We Pay The Postage” 


1. Technique of Fiction, by Willard Hawkins. A re- 
vised edition of Mr. Hawkins’ , extremely popular 
“Technique of Salable Fiction.’ 
every phase o: . A must in every 
writer’s library. , $2.50; paper, $1.50. 

2. Writers: Try Short Shorts, by Mildred I. Reid and 
Delmar E. Bordeaux. In addition to telling you 
how to write for this popular market. these compe- 
tent instructors include 275 markets paying up to 
$400 each for short-short fiction. Cloth, 187 pp., 


3.00. 
3. fees Write About You, by Charles Carson. How to 
write stories from your own life. Cloth, 98 pp., 


$2.00. 

. Writing For a Living, by Richard Tooker. A pro- 
fessional discusses a writer’s job and life. Cloth, 
207 pp., $2.50. 

5. Words Into Type, by Marjorie E. Skillin, Robert 
M. Gay, and other authorities. Explains the gener- 
ally accepted ruies and standards of usage, cover- 
ing every step in Ms. preparation, copy, editing, 
etc., including grammar and the use of words. 
More than just a style book! Cloth, 585 pp., $5.00. 

6. Business Journalism, by Julian Elfenbein. Every 
trade journal writer wiil benefit from this thorough 
treatise on publishing the business (or trade) jour- 
nal. Chapters of special interest to the writer on 
gathering and writing news and features, impor- 
tance of illustrations, etc. Cloth, 359 pp., $4.00. 

. Pulp Fiction, by Robert Turner. An important key 
to sales of this type of story by a former editor 
of Popular Publications, Ace Magazines, author of 
stories in Collier’s, Toronto Star Weekly, Super 
Sports, and many others. Paper, 48 pp. $1.00. 
8. Making a Book Contract, A. & J. reprint, 35c. 

9. Radio Comedy: How to Write It, by Art Henley, 
Top Comedy Writer. Four volumes (Gag-Writing, 
Situation Comedy, Comedy Characterization, Com- 
edy Construction). Plastic, lay-flat binding. Each 
$1.50; all 4, $6.00. 

10. Writing Light Verse, by Richard Armour. Here are 
the professional secrets of beta and marketing 
light verse. Cloth, 123 p 

1l. Pointers on Play Writing, v Josephine Niggli. A 
fresh and original approach e technique of 
writing plays, made vivid through graphic and 
specific illustrations. Cloth, 114 pp., $2.00. 

12. Writing Juvenile Fiction, by Phyllis A. Whitney. 
Expert advice and technical information about 
writing for young people, by a successful writer 
of juveniles who is also an experienced reviewer 
and teacher. Cloth, 213 pp., ¥ 

13. Writing for the Trade Journals, by Ronald J. 
Cooke. While the book covers all aspects of trade 
journalism, most of its 18 chapters apply to all 
types of non-fiction writing. Paper, 48 pp., 

14. a To Use or Not to Use, A. & J. re- 
rint ic 

15. Writers: Help Yourselves! by Mildred I. Reid. Ex- 

pert advice by a well-known teacher to help the 

beginner to clarify his writing problems, fit his 
words into the ‘‘patterns’’ of various types 
ing. Especially valuable chapter, ‘‘Six to 
the Door to Authorship.’’ Cloth, 163. 


16. Style Rule, by S. Stephenson Smith. Serves the 
Writer as a Slide Rule serves the Engineer. 
Gives a quick check on ——— in Grammar, 
Rhetoric, Usage, and Styling. An INDI SPENSA- 
BLE TOOL. Spi 75 cents 3 

17. ‘Looking Back, Harry Harrison Kroll. H. L. 
Mencken says, “the best advice to young authors 
I have ever encountered.” A. & J. reprint, 

Free on all orders of $3.00 or more— 
1 Standard Manuscript Record, regularly 65c. 


Use this convenient order form. 


Completely covers 


A. & J. BOOK DEPARTMENT, 
Box 711, 
Boulder, Colo. 


(Please order by number) 


for which send to me 
promptly, postpaid, the books I have circled below. 


1 2 3 4 5 6 7 8 9 
10 ll 12 13 14 15 
oO Please send the books to me C.O.D., total price, 


plus postal charges. 


Ma 
oO My order rates 1 Standard Manuscript Record Free. 


You May Be A Novelist! 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the characters, 
plotting, making up the chapters, balancing for dramatic 
emphasis, writing the first draft, and revision. Easy 
follow, assures a soundly built book, the only kind that 
will sell. 

Why not try this Plan? A novel may be the form in 
which you will ‘‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif 


23-A Green Street 


NON-PROFESSIONAL WRITERS 


editorial 
Twenty years’ 


ance short 


novels. 


sales! 


tion The Author & Journalist. 


Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
Wollaston 70, Mass. 


Sell the Stories 


You Write! 


YOU CAN BECOME A SELLING WRITER 


Write ali types of stories or specialize in a 
particular kind. Banish all doubt by working 
with highly experienced writer-instructors who 
are sincerely interested in your output, your 
steady progress to regular sales. 

This is a new kind of training, offered you 
by one of the oldest and most able specialist- 
schools, established a quarter century ago 
Among successful STC students are the authors 
of current best sellers, “Gus, the Great’’ by 
Thomas Duncan, “Step Down, Elder Brother” 
by Josephina Niggli, and ‘Willow Hill” by 
Phyllis Whitney, winner of the $3500 Youth 
Today award. 

Free test of your ability to see if you qualify 
for this superior training. Use the coup.r 
below, 


THE SIMPLIFIED TRAINING COURSE 


1835 Champa Street Denver 2, Colorado 


Please send me free booklet “The Way Past the 
Editor” and coupon for free analysis of one of my 
scripts. 

NAME 


FULL ADDRESS. 


The Author & Journalist 


whose stories are not selling need 
revision of their scripts. 
editorial experience 
qualifies me to give expert assist- 
stories and 
I am helping other writers 
make sales—I can help YOU make 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you men- 


Special Courses in Writing Short 
Stories—Writing for the Juvenile 


| 
| 
_ 
Me 


Willard Fawhkins 


See Some of Your Work! 


Send your manuscripts to our Criticism 
Department, headed by Willard E. Hawkins, 
founder and former editor of A. & J., author 
of “The Technique of Fiction’’ and other 
textbooks on fiction writing, as well as short 
stories, serials and novelettes which have ap- 
peared in many national magazines. 

Thousands of satisfied clients attest to 
the clear, careful, conscientious criticism 
rendered by Mr. Hawkins. Wrote one woman 
from a little town in Oklahoma (name on 
request): ‘“My story which The Progressive 
Farmer was considering has been accepted. 
| received a check for $140 a few days 
ago. Mr. Butler said they liked the way 
| wrote and asked me to send other stories. 

| have had thirty-odd poems pub- 
lished, but never a story. The sale of this 
one is due to your help. 

Criticism fee $2.50. first 1000 words, 
then 60 cents a thousand to 10,000 words; 
over 10,000, 50 cents a thousand. Fee and 
return postage should accompany manu- 
script. 


(No verse, please) 


THE AUTHOR & JOURNALIST 
P. O. Box 711 Boulder, Colo. 


Competent Criticism 


Writers who come to us for help know they 
secure sharp, constructive editorial advice 
on sales angles, authoritative enlightenment 
on problems of technique, and the mature, 
friendly advice possible only to critics of 
long experience. Two years as Fiction Edi- 
tor of Collier's and teaching at Columbia 
and New York University taught me some- 
thing you can buy. As author of fiction in 
the Satevepost, Collier's, etc., | can under- 
stand your problems. My books, ‘Narrative 
Technique” (Harcourt, Brace) and ‘’Tech- 
nique of the Novel’ (Lippincott’s) are now 
standard guides. 

Our tips have been turned into stories pub- 
lished recently in Satevepost, The Ameri- 
can, True Confessions, and the Western 
and Detective pulps. Says Gweneth James, 
of San Antonio, Texas, one of these authors: 
“The Uzzells are the only literary critics 
who really do what they hold themselves out 
to do. Their help has been valuable to me 
in cash.” 

Send for our free 6,000 word pamphlet, 
“Literary Services.’ Inquiries answered 
promptly and personally. 


THOMAS H. UZZELL 


818 Monroe St. Stillwater, Oklahoma 


Be Sure to Say, “I Saw Your Ad in A. & J.” 


SALES OF MAGAZINE 
MATERIAL and BOOK 
MANUSCRIPTS 


You can keep writing while we keep your work 
MOVING. Haphazard marketing is eliminated 
by our persistent promotion of all angles. 


OUR constructive advice saves YOUR time and 
money. Our experience will increase your 
chances and fill that void between author and 
editor, giving you a sympathetic medium for 
discussion of your problems. 

Careful consideration given to all requests for 


information. 


Typing service if desired. 


N. FRANK IMANDT 


155 East Thirty-Ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 


In the HEART of the publishing district. 
“If it can be sold—I can sell it.” 


Be Sure to Say, 


“I Saw Your Ad in the A. & J.” 


509 Fifth Ave. 


Enter a Highl Paid Field .. . 
WRITE FOR RADIO 


Take advantage of the 
easiest of all story forms— 


Write for the market that 
buys more than 20 million 
words every day— 


We sell no course, but work direct- 
ly with your own script, helping you 
make it radio-wise and salable. Send 
today for sample pages of an actual 
PROFESSIONAL script, your help- 
ful HINTS for radio writers, and 
full particulars. Please enclose 10c 
(coin) for handling. 


Radio Manuscript 


Service 
¥. 


March, 1949 
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THE ANSWER TO NEW 
WRITERS! 


If you are a new writer, laboring to finish your 
first piece of fiction, or a writer with stories 
behind you but few or no sales, then I’m proba- 
bly the person you should get in touch with. 
Why? Because | teach writing! |! show you how 
to put words together that crystallize into sound 
fiction! | work with you on assignments that 
take from four to eight months (longer in some 
instances) to complete. B-U-T—when_ those 
assignments are completed, you, Mr. and Mrs. 
NEW WRITER will know the score! The trade 
secrets! You will know how to write a story! 


Why not drop me a card NOW? No obligation. 
| will be happy to discuss my method of direct 
teaching. Don’t retard your progress! WRITE 
ME TODAY! 


PS: We conduct a service and sales division, also. 
If you have a story you think is good, let us 
see it without fail! If the ‘yarn’ is salable as is, 
we sell on 10% commission. If not we tell you 
why and how to correct the weakness. We charge 
a fee of $2.00 to 6000 words for this service. 
Return postage required, please! 


If your problem is ghosting, we do that! Ask 
for terms. 


THE DOCTOR 


1616 E. 4th St. Tucson, Ariz. 


ow 


Here Is the Easiest Way to 


WRITE for PAY 


| want to contact new writers 
interested in cashing hun- 
dreds of checks of $1 to 
$100, offered each month. 


No previous experience nec- 


FREE 


INFORMATION 


essary. Send post- 
card for informa- 
tion—FREE. 


Saunders U. Cummings 


467-A Independence Bldg. 
Colorado Springs, Colo. 


WRITER’S SERVICE 


200 S. 7th St., Dept. A2 


$T. LOUIS 2, MO. 


The Author & Journalist 


New writers needed f° reewrite ideas in E R 
newspape’> magazines and books: Splendid E FE 
opportunity to “break into" fascinating writ- DETAI 
ing field. May bring You UP to $5.00 per LS 
hour spare time. Experience unnecessary: we 
Write today for FREE details. NO OBLIGA- RS 
TION. Postcard will do. 
/ 
2 
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MARKET PLACE 


AMAZING $—SAVING OFFER! “Teach-yourself”’ short- 
short story course, plus $2 textbook, for total of only 
$3. Foy Evans-5, Americus, Ga. 

WRITER'S SPECIAL— 250 sheets and 250 envelopes, 
popul: tive size stationery, fine linen finish, 
printed to your order, only $2.00 postpaid. Stump- 
print, South Whitley 13, Ind. 

PUBLISHER'S stock of examination copies, excellent 
condition. THIRTEEN WAYS TO PLOT: $1.00, WRITE 
ON TIME: 25c, DOLLAR A MINUTE: 50c. BENNETT, 
Box 403, Blue Ash, Ohio. 

SHORT FEATURES THAT SELL QUICKLY. Where to get, 
how to write, where to sell, 25c, stamps or coin. 
Writecraft Service, Gurnee, Ill. 

DO YOU HAVE oa Master Shoe Rebuilder in your town 
worthy of trade journal write-up? Address BS, ¢/o 
A. & J., P.O. Box 711, Boulder, Colo. 

CARTOONIST, GAGWRITERS! Join Now! Free Prospec- 
tus. Kleinman, 5146 Strohm, North Hollywood, Calif. 


“ADVENTURES IN FREE-LANCE NEWSPAPER FEATURE 
WRITING’—How the author makes his hobbies of 
writing and photography pay. 15,000-word booklet, 
$1.00. Holden, Publisher, Germantown 3, Tennessee. 

SELF-INSTRUCTION BOOKS for Authorship. All fields 
of writing. Catalog free. Humanity Press, 220 West 
42nd Street, New York 18, N. Y. 

USED COURSES AND INSTRUCTION BOOKS on writing, 
bought, sold, rented, and exchanged. Money back 
guarantee. Smith’s, 84 Washington, Peabody, Mass. 


IF YOU LIKE TO NOSE THROUGH OLD PAPERS thot 
go back to 25-50 and more years, | will sell you an 
assorted lot $2.50 per hundred. Fine leads and his- 
torical bits in them for re-write stuff. Try a bundle 
and you'll want more. Pitzer, 41 Woodlawn Avenue, 
Jersey City 5, N. J. 

WRITERS ROUNDUP, Amarillo, Texas, June 9, 10, 11— 
Instructor—F. N. Litten of Northwestern University. 
Manuscript awards. Informative Folder: Stacey Hall, 
Pres. of Panhandle Pen Women, Hallcrest, Route 3, 
Amarillo, Texas. 

SPECIAL MARKET LISTS—Specialized Lists, June, 1948; 
Syndicate List, May, 1948; Book Publishers, Novem- 
ber, 1948; Trade Journal, December, 1948; Verse and 
Juvenile, January, 1949. 25c each. All 5 for $1.00. 
A. & J., Box 711, Boulder, Colo. 

SOMEONE TO CARE—That universal need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 


The Fifth Annual 
WRITERS’ 


WORKSHOP 


University of Denver 
June 20 - July 22, 1949 


offers the following sections: 


General Session Poetry 

Short Story Non-fiction 
Novel Juvenile Writing 
Special lecturers and consultants include: 


Marian Castle 

Thomas Hornsby Ferril 
Dorothy E. S. Hansen 
Mark Harris 

George Morrow Mayo 
Vincent McHugh 
Virginia Greene Milliken 
Lorene Pearson 

David Rafflelock 

Frank Waters 

Lenora Mattingly Weber 
John Williams 


For further information write: 
Dr. Alan Swallow, Director 
University of Denver 
Denver 10, Colorado 


March, 1949 


CASE HISTORIES 


... NOT GENERALITIES 


The Proof Of The Coaching 
Is In The Selling! 


CASE 1—A Yonkers, N. Y. man sent his 
first story attempt. | showed him what 
was wrong, edited the script, advised a 
market and it sold first time out to Popu- 
lar Publications, Inc., at top rates. 


CASE 2—A Pennsylvania writer sent sev- 
eral stories for criticism. The third one 
sold to the Post for $750. 


CASE 3—-A Long Island man sent me a 
heavily rejected slick attempt. Revision sug- 
gestions, a little editing on the script, helped 
him to revamp it so that it sold to Fiction 
House at good rates. 


CASE 4—A confession writer, dying to hit 
the slicks, sent me a story. Suggested pol- 
ishing and revision sold it to Woman’s Day 
for approximately 20c a word. 


CASE 5—A Washington, D. C. writer sent 
me an off-trail short-short. Revision and 
intelligent marketing advice brought him 
his first sale at 3c a word. 


CASE 6—An Indiana writer fought rejec- 
tion slips for years, then sent me a yarn. 
A much needed rewrite brought him his 
first check from the N. Y. Daily News at 
approximately 4c a word. 


(Names of above on request.) 


And those are only a few of the folks who 
found that a sound investment in this busi- 
ness pays off. 


Do you want high-flown, pseudo-technical 
talk or down-to-earth, commercial know-how 
that leads to sales? 


THERE ARE NO BARGAINS 
CISMS! 


My own 500 fiction pieces have been fea- 
tured in 75 different national magazines 
from Collier’s to the pulps. 


CRITI- 


Get this straight-from-the-shoulder, detailed 
commercial help with your story— including 
spot-editing on the script, if requested— 
right now. . . . Fees: Any length to 6000 
words, $10. 6000 words to 15,000 words, 
$15. Flat rates for novels. Enclose stamp- 
ed, addressed return envelope. 


ROBERT TURNER 


Box W 636(A-J) R.D. No. 2, Westwoos, N.J. 
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ONLY an experienced 
writer can fully under- 
stand your problems when 
you are on the way up. 
For 19 years | have been 
writing professionally. My 
four books and hundreds 
of magazine stories are 
evidence of my ability to 
write and to help others 
who are writing. 


The help | offer is individual, designed 
to meet the needs of your manuscript. | 
have no printed lessons. Each piece of 
work that reaches my desk is carefully ap- 
praised to see whether it requires CON- 
STRUCTIVE CRITICISM, DETAILED EDIT- 
ING or COMPLETE REVISION. 


Write today for my free folder entitled 


“Literary Help,’’ and tell me about your 


writing problems. 
Interviews by arrangement only. 


CHARLES CARSON 


601 So. Vermont Ave., Los Angeles 5, Calif. 


NOTICE TO GAMBLERS 
WITH $1.00 


This is an actual quote from a letter 
sent to Jules Archer by a Los Angeles writer: 

“In my opinion, all other publications on 
writing, creating ideas, marketing, etc., 
should be consigned to one big ‘’A’’ produc- 
tion bonfire—and your booklet remain the 
sole text available for the beginning writer. 
It would be a Godsend to so many bewildered 
seekers of some kind of authoritative 
guidance. 

“‘Congratulations—and I’m sure, deep 
salaams from each and every grateful read- 
er lucky enough and ‘gambler enough’ to 
chance a buck on your advertisement.” 
“How | Developed Ideas for 25 of My Stories, 

Articles Sold to Major Magazines” 


by JULES ARCHER 
$1.00 Postpaid 


| Jules Archer 
| Pine Plains, New York | 
Mail me a copy of your 25 Case Histories. | 
| 


Herewith the dollar I'm gambling in the hope that 
it can show me how to make from 1 to 25 similar 
sales. 
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C.V. Parkinson Associates, Inc. 


Authors’ Representation 


¢ We are anxious to see high qual- 
ity book length fiction and non- 
fiction. 


© Though we do not handle manu- 
scripts for the very young, we are 
always glad to read works for the 
teen age and adult audience. 


¢ Reports on book length mss. are 
out within two weeks of receipt. 


Full information on request 


BRIGHTWATERS, NEW YORK 


4 NEW $1 AIDS 
TO HELP YOU SELL 
NON-FICTION FAST 


“WRITING FOR THE TRADE JOURNALS” 
is considered the most comprehensive book- 
let ever written on trade journalism. Has 
helped dozens of writers make that first 
sale. Shows how to get the kind of ma- 
terial editors want, and the —- ex- 
plain how to write it $1 


“WRITING POPULAR NON-FICTION” helps the writer 
who is trying to break into the smaller slick, pulp, or 
weekend-paper market. Step-by-step method of finding, 
gathering, preparing and re | articles. Contains 
samples of published material : eee 


“WRITING NEWS & FILLERS” explains how the small 
town writer may represent a national newspaper. It also 
covers the big demand for fillers in every type of publi- 
cation. Everyone can get $1 to $10 checks in this lucra- 
tive field. Examples show type of material in demand. $1 


“TAKING & SELLING PHOTOS” is a= most importscnt 
treatise for the free lance who wants to sell more arti- 
cles. It explains how to take the type of photos wanted 
with an inexpensive camera, and how to sell those pic- 
tures to trade and other papers. ; =: $1 


These texts, which were written by editor-writer R. J. 
Cooke are helping writers ‘round the world get by-lines 
and checks. They will help you too. These texts are 
$1 each or $3 for the set of four. Please add 18c 
exchange on checks. 


FREE WITH EACH ORDER: 
List of 50 top Canadian markets. 


NON-FICTION PRESS 
BEAUREPAIRE, QUE., CANADA 
The Author & Journalist 
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THE A. & J. 
MARKET PLACE 


EMCEE MAGAZINE containing monologues, parodies, com- 
edy, gags. Copy 10c. Ask for free gagwriting par- 
ticulars. Emcee-AJ, 1508 South Homan, Chicago 23. 


FOOL-PROOF BOOKLET on punctuation. Every problem 
discussed and illustrated. $1.00. Mrs. Marjorie David- 
son, Laceyville, Penna. 


YOUR RESEARCH SECRETARY. Important medium for 
writers, educators. Knows government agencies, great 
Washington libraries well. Authentic and accurate re- 
search all subjects from thoroughly reliable sources. 
Only Y2c per word. Let me know your needs: S. J. 
McCarteney, 211 N. Greenbrier, Arlington, Va. 


FOR SALE—Hilitop house. Ideal writer’s retreat. Good 
location, fine views. Three bedrooms. Furnished. City 
water, city electricity, two bathrooms, good stone fire- 
place, electric range, water-heater and Kelvinator. 
Big screened porches, oak floors, clean, solid, good 
condition. Built 18 years ago by only inhabitants, at 
double asking price. 20 acres firewood. Secluded, yet 
only five blocks from Federal Hiway 71, and efficient 
P.O. 3 blocks from natural swimming pool. Town of 
900, on main line R.R. and good bus service. $6750.00. 
D. S. Woods, Sulphur Springs, Arkansas. 


IF YOU LIKE TO INVENT THINGS on paper, you may 
earn up to $2,000 a year, supplying ideas for simple 
conveniences for the home, garden, office or work- 
shop. Special markets pay cash for ideas, only. Write 
G. Hendrickson, Argyle 19, Wisconsin. 

YOUR POEMS beautifully illustrated in  water-colors, 
hand-lettered, for framing, 9x12, $1.45. Mother's 
Day folders, short poems, $1.00 — Craft Studio, 51 
Amos Garrett, Annapolis, Maryland. 


“FORTY DOLLARS A MONTH Writing Fillers,” Methods, 
Markets, 25c; “Rural Writer Plan’ gets beginners 
checks, 25c; Side of Writing,” examples, 
markets, 50c; GLORIA PRESS, 192612 Bonsallo, Los 
Angeles 7, Calif. 

POETS—101 Cash Markets for all kinds of poems, 25c. 
57 Greeting Card Verse Markets, 25c. Writers’ Service, 
Box 1355, Lubbock, Texas. 

“MAKE MONEY SYNDICATING.” Sell your own ma- 
terial and that of other writers, artists. New folio 
explains how to set up and operate your own feature 
syndicate. Gives practical, down-to-earth directions, 
information on scouting the field, getting ideas, con- 
tacting the editor-client, copy makeup, agreements, 
rates, copyrights, etc. Complete folio $5.00 postpaid. 
Write your name and address on a slip of paper, clip 
it to your check or money order and mail it now to 
Donovan, Box 122-F, Jersey City 3, New Jersey. 


IF YOU CAN COPY OR TRACE simple cartoons, you may 
earn up to $45.00 weekly, spare time, home or office, 
in a new Duplicating Service for Advertisers. Par- 
ticulars Free. Cartoon-Adservice, Argyle 19, Wiscon- 


sin. 

WHERE TO FIND 20 perfect speci dern short 
story in the Bible. 25c. Research, 508 E. Broadway, 
Brownfield, Tex. 

SLAPHAPPY CARTOONIST makes screwball offer! Any 
cartoon drawn to your order, $2.00. Just send de- 
scription. Finished ink drawing returned pronto. 
Art Ross, 111-14 76th Ave., Forest Hills, N. Y. 

WOULD you pay 3% first $350 made? Color-illustrated 
book “505 Odd, Successful Enterprises” free! Work 
home! Expect something odd! Pacific-6T, Oceanside, 


Calif. 

THE PERFECT GIFT! Lovely tatted-edged hankies, $1.25; 
gay crocheted pot holders, 50c ea. Orders filled 
promptly. Luvia Michael, Laceyville, Penna. 


GOOD PLOTS Written for You, 25c¢ Each. 
4446 N. Kildare Ave., Chicago 30, Ill. 


AT LAST—SELF-SYNDICATE YOUR OWN Columns, Car- 
toons, Verse, Fillers, Stories, Articles, Comics—or those 
of others—to chains of newspapers. That’s how O. O. 
Mcintyre and others got started! Up to $10.00 a day 
from each newspaper. Over 12,000 dailies and week- 
lies in U. S. and Canada alone. New, 1949 Copy- 
righted Folio compiled by our staff, “How To Self- 
Syndicate Your Own Material,” is the most complete 
work of its kind. Includes Syndicate Operation, Selling 
Prices Schedule, Model Sales Letters to Editors, Sample 
Agreement Forms, Etc. Make the established syndi- 
cates notice you! Complete Folio $3.00 postpaid— 
refunded if requested. Gift copy of “175 Idea- 
Sources For Newspaper Features” included with Folio. 
Order now. American Features Syndicate, Desk 125, 


Zillman, 


1990 Como Ave., St. Paul 8, Minn. 
March, 1949 


TEACH-YOURSELF WRITING COURSES & books, new & 
used, bargain prices. W. Heideman, New Ulm, Minn. 

WILL BUY original, clever Christmas ideas used in 1948 
by hardware dealers. BS, c/o A. & J., P.O. Box 711, 
Boulder, Colo. 

$100 A MONTH! Write only hour a day. “Easiest 
Way to Writing Success” tells how. $1 postpaid. 
Foy Evans-3, Americus, Ga. 


DO YOU ‘SWEAT’ getting that yarn started? Send 
synopsis of story and $3.00 and I'll do the first four 
hundred words! Satisfaction guaranteed! C. C. 
Wagoner, 1616 E. 4th St., Tucson, Ariz. 


THE PLOT BOOK, make your own. Create original plots 
from published stories without plagiarizing. Folio shows 
how. Price 50c. Suburban to Chicago. Writecraft 
Service, Gurnee, III. 

$10 A WEEK writing poems. Instructions and markets 
sent for 25c. Charlies Olive, 315 Third St. West, 
Wilimar, Minnesota. 

WANT TO WRITE PROFESSIONALLY and thereby sell 
as quickly as possible? Find answer mv ad, this 
magazine, page 21. NATALIE NEWELL, Ghostwriter. 

CAMERA-JOURNALISM Booklet, 25¢. Typewriter Profits 
Folio, 50c. Homecraft Hobbies Folio, 25c¢. Writers’ 
book list Free. Ralph Underhill, Beebe, Arkansas. 

ESTABLISHING! PROFIT-SHARING! ROYALTIES! MOTION 
PICTURE SCREEN! MAGAZINE! MUSIC PUBLISHING! 
ASSOCIATES idered—i diate decision absolute- 
ly necessary. Join! CHRONICLE STAFF CONTRIBUTORS 
CLUB. Annually eight dollars. Easy terms if desirable. 
Enclose one dollar with material—30 cents CHRONICLE 
cost—postage. McPLASTENS DEMPM, 1430 Monroe, 
Chicago, Illinois. 


Rejection Slips? 


MANUSCRIPTS that need very little in the way of revi- 
sion to make them salable are being continuously sent 
RESULT—we have many satisfied and successful 
clients. 

ACTUAL RESULTS obtained by D’Orsay clients have been 
published month after month for over twenty-five years. 
You are welcome to the names of as many of them as 
you wish. 

It is astonishing how little one accomplishes when work- 
ing alone, and how much one learns when working with 
competent teachers. The D’Orsay Service is excellent. 
(*) Name on request. 

If you are tired of writing without selling, send for the 
44-page booklet, “THE TRUTH ABOUT LITERARY AS- 
SISTANCE,” which is FREE ON REQUEST. It gives de- 
tails of how the D’Orsay Service works with writers, and 
contains vital information, not obtainable elsewhere, de- 
signed to protect your pocket-book. It describes, too, 
the CRITICISM and SALES SERVICE, and the PROFES- 
SIONAL COLLABORATION SERVICE, which you should 
investigate if you really want to learn the ‘tricks of the 
trade’’ so necessary to success. The terms are surpris- 
ingly low and convenient. 


OUR COMPLETE WRITER’S KIT (Containing these items) 


COMPLETE WRITER’S CONFERENCE LIBRARY 

Covers in nine parts, everything from The Nature of 
the Short Story to The Science of Selling Manuscripts. 

HOW TO MAKE MONEY WRITING 

The fundamentals of story technique. A comprehen- 
sive workable blueprint of how to build salable stories. 

PLOTCARDS—THE PERFECT PLOTTING DEVICE 

A deck of cards which supplies plot synopses of at 
least 150 words each—and supplies them FOREVER AND 
WITHOUT LIMIT. No two plots can be alike, and 
nothing could be simpler to operate. You simply deal 
out a hand to yourself, and you have A COMPLETE 
WORKABLE PRACTICAL PLOT, READY FOR USE, not 
merely a disconnected skeleton outline, a setting or a 
jumble of words or sentences. 

THE FORMULA IN MODERN WRITING 

A series of analyses of the “formulas” used in writ- 
ing the various types of fiction and non-fiction. 

Price $5.00 


Established 1919 by 
Laurence R. D’Orsay 


Author: ‘‘The Profit in Writing’ ($4.00); ‘‘Writing Novels to 


Sell’ ($3.50); ‘‘Landing the Editors’ Checks’’ ($4.00); ‘‘Stories 
You Can Gell’ ($4.00); ‘‘Mistress of Spears’ ($3.50), ete. 


Kenneth E. D’Orsay, Topanga 2, Cal. 
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SPOT! 


Everybody has a blind spot-——and particularly is this true 
of the literary field. Here even the most talented of writers 
stymie themselves—-do in fact require the services of a literary 
expert to point out defects not so obvious (else why would you 
have incorporated them in your writings)—and thus bring you 
and your work closer to sale and literary achievements! 


DISCOVER for yourself the literary benefits you will re- 
ceive through the assistance of this agency! 


With over 22 years background as editor and publisher, 
literary consultant, instructor, author and newspaperman, 
DANIEL S. MEAD is uniquely well-qualified to help you with 
your literary problem. Scores of writers all over the world have 
sold through his professional assistance. 


Whether professional or amateur, we will give you our sin- 
cere and friendly cooperation on your BOOKS (fiction and non- 
fiction), STAGE PLAYS (one act and regulation length), SHORT 
STORIES and ARTICLES. Do not send poetry or scenarios. New 
department for TELEVISION manuscripts. 


Send stamped, addressed envelope with each manuscript. 
Bulkier scripts had better be shipped by Express prepaid. Re- 
tain copies of all mss. 


UNTIL FURTHER NOTICE, ALL READING FEES ARE 
ELIMINATED. THERE IS NO CHARGE FOR THE READ- 
ING OF YOUR MANUSCRIPT. OUR COMMISSION IS 
10% ON ALL SALES AND NEVER VARIES. 


Write today for free copy of booklet, ‘“Your Road to Writ- 
ing Success,’’ No obligation! 


DANIEL S. MEAD 


Dept. A.J., 264 Fifth Avenue New York 1, N. Y. 


The Author & Journalist 


